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Abstract

Entrepreneurial intention plays a decisive role in the process of becoming an entrepreneur. 
It is not only the prerequisite for establishing a business but it also influences an individual’s 
behavior. This study aims to investigate the impact of three key personality traits of a pro-
spective entrepreneur (entrepreneurial passion, creativity, and self-efficacy) in shaping their 
entrepreneurial intention. It is proposed that entrepreneurial passion, creativity, and self-
efficacy positively influence entrepreneurial intention. Primary data were collected from 
408 Chartered Accountancy (CA) students of the National Capital Region (NCR) of India 
with the help of a structured questionnaire. The cluster sampling method was used to select 
the sample from the targeted population. The data were analyzed using structural equation 
modeling (SEM). The results establish that the entrepreneurial intention of CA students is 
significantly influenced by their creativity, entrepreneurial passion, and self-efficacy, as all 
three traits allow an entrepreneur to identify opportunities with profit potential. A student 
who is passionate, creative, and confident in exploiting the new business idea will develop 
an intention to become an entrepreneur. The present study contributes to the literature by 
investigating the entrepreneurial intention of CA students, which has not been explored 
earlier. The significance of this study facilitates academicians and accounting organizations 
to focus on the personality traits of students, which helps in developing entrepreneurial 
intention in them. 
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INTRODUCTION

Globalization, workforce diversity, and modified working patterns 
have transformed individuals’ approaches to choose their occupations. 
Entrepreneurship is being considered a significant career option by 
younger generations (Edelman et al., 2016). According to Baron (2008), 
entrepreneurship is the process of identifying or generating a business 
opportunity to produce valuable output by exploiting available resourc-
es. Analyzing the direct impact of exogenous factors to predict entrepre-
neurship behavior can provide inadequate results. This suggests the need 
of studying entrepreneurship through the cognitive factor, which is the 
intention because it is the most accurate cognition (Ajzen, 1991). Studying 
entrepreneurship through its intention increases the explanatory power, 
as it justifies the reason behind such decision-making (Ariff et al., 2010). 
Intention facilitates acquiring insights about the identification of busi-
ness opportunities, which is the primary step towards becoming an en-
trepreneur (Ajzen, 1991). To choose entrepreneurship as a career option, 
development of the related intention becomes necessary, without which a 
planned behavior cannot take place (Krueger et al., 2000). Entrepreneurial 
intention assesses the extent of determination and planning a person im-
poses to start a new venture within a span of three years (Liñán & Chen, 
2009; GEM, 2020). 
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The impact of cultural factors, perceived social norms (Ajzen, 1991), family support, perceived barriers, 
demographical and political aspects in determining entrepreneurial intention has been analyzed. All 
these external factors are secondary and insufficient until an individual doubts his own capabilities. 
Therefore, this requires a prospective entrepreneur to possess an accurate combination of personality 
traits (Katz & Gartner, 1988). The personality traits of a successful entrepreneur strongly influence busi-
ness decisions and differentiate them from unsuccessful entrepreneurs. Possession of such traits among 
prospective entrepreneurs provides useful insights in determining the effective accomplishment of their 
entrepreneurial goal (Mueller & Thomas, 2001). Hence, this study focuses on investigating the influence 
of such traits among prospective entrepreneurs to develop their entrepreneurial intention. Certain per-
sonality traits failed to influence entrepreneurial intention. Espiritu-Olmos and Sastre-Castillo (2015) 
explored the influence of traits such as self-enhancement, conservation, openness to change, self-tran-
scendence, while Ferreira et al. (2012) concluded that propensity to risk negatively influences entrepre-
neurial intention whereas tolerance, ambiguity, locus of control, and innovativeness has no significant 
relationship. This indicates the dearth of more robust personality traits to be studied to develop an in-
tention to become an entrepreneur. Entrepreneurial passion is found to have a significant influence on 
entrepreneurial alertness and can also predict entrepreneurial intention (Montiel-Campos, 2018). The 
theory of opportunity identification proposed that personality traits such as creativity and self-efficacy 
foster recognition of lucrative business prospects (Ardichvili et al., 2003). Such recognition and percep-
tion of feasibility of business opportunity lead to the formation of an intention to become an entrepre-
neur (Shane & Venkatraman, 2000). Hence, it was recommended that creativity and self-efficacy can be 
the promising antecedent of entrepreneurial intention (Biraglia & Kadile, 2017).

Active entrepreneurs are emphasized and the subject of prospective entrepreneurs is overlooked. Students 
pursuing professional courses that are in the final leg of higher education are the best choice for it be-
cause they are on the verge of selecting their career from working in an organization or starting a new 
venture. Previously the focus was mainly put on management and engineering students but this study 
focuses on evaluating the entrepreneurial intention of Chartered Accountancy (CA) students. CAs spe-
cialize in business-related activities, which are prominent to set up a venture. They study key business 
skills, acquire pragmatic experience, and are the most plausible ones to choose their profession (Ariff et 
al., 2010). According to Thiranagama (2016), entrepreneurial accountants’ business is full of challenges, 
involves risk, and requires the development of unique solutions for the distinct problems of clients. 
Students studying accounting courses were found to possess similar personality traits as accounting 
business professionals in America (Swain & Olsen, 2012). Similarly, Certified Public Accountants (CPA) 
of the Philippines are found to be the most effective entrepreneurs (Almeda et al., 2020). Hence, sum-
ming up, this study focuses on investigating the impact of personality traits on the entrepreneurial in-
tention of Chartered Accountancy (CA) students of India.

1. LITERATURE REVIEW  

AND HYPOTHESIS

Entrepreneurial intention is a motivated propen-
sity, which drives an individual’s efforts to start 
a new business (Chhabra et al., 2020). It indi-
cates a concrete plan to prepare and eventually 
commence a new business shortly (Obschonka et 
al., 2017). Intention is the immediate prior state 
and the proximate predictor of entrepreneurship. 
Hence, Ajzen (1991) confirmed that the stronger 
the intention is, the more likely it is to perform a 
subsequent behavior. Thus, it is essential to study 

the entrepreneurial intention and the underlying 
personal factors, as success of a business depends 
on the strength of intention (Miralles et al., 2016). 
For a planned behavior where the outcome is an 
intention, personality traits of an individual play 
an important role. Basic personality traits were 
always in the focus of research but the impact 
of opportunity identification-related personali-
ty  traits on entrepreneurial intention is still un-
derstudied. Hence, the study explores the impact 
of personality traits necessary for opportunity 
identification on the entrepreneurial intention of 
the one choosing an entrepreneurial career. 
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Opportunity identification trait is the way in which 
a potential entrepreneur reacts to the external en-
vironment to discover profitable business ideas 
(Robbins & Judge, 2013). Traits of an individual 
remain consistent over time, influence judgment 
ability, and therefore, predict planned behav-
ior (Olver & Mooradian, 2003). Obschonka et al. 
(2017) have emphasized basic personality, rather 
than personality traits vital for opportunity iden-
tification, which play a major role in responding to 
external factors and strongly influence intention 
to choose an entrepreneurial career (Ardichvili 
et al., 2003). Possession of certain attributes ena-
bles an individual to perceive business-related ac-
tivities as satisfying, which may result in superi-
or decision-making ability, performance, and ac-
complishment of an entrepreneurial goal (Awwad 
& Aseer, 2021). Ardichvili et al. (2003) suggested 
creativity and self-efficacy as the traits to promote 
entrepreneurship among individuals as these 
traits allow the discovery of new business ideas. 
Furthermore, Shane et al. (2000) affirmed that in 
the entrepreneurial process, cognitive aspects are 
insufficient and require an emotional element to 
study the decisiveness of a potential entrepreneur; 
one such element is an entrepreneurial passion. 
Cardon et al. (2012) also emphasized this trait. 
Hence, entrepreneurial passion is another person-
ality trait vital for opportunity identification in-
cluded in the study to determine the integrated im-
pact on entrepreneurial intention. These personal-
ity traits (entrepreneurial passion, creativity, and 
self-efficacy) are relevant for potential and early 
entrepreneurs, particularly students who are at the 
final stage of their education and the most prob-
able ones to take career decisions (Obschonka et 
al., 2017). The study, therefore, explores the impact 
of opportunity identification-related personality 
traits on the entrepreneurial intention of students. 

Entrepreneurial passion is the deliberate and ex-
treme positive feeling to engage in business-re-
lated tasks and associating the self-identity simi-
lar to that of entrepreneurs (Cardon et al., 2009). 
This emotional aspect enables an entrepreneur to 
be determined in setting challenging targets and 
employing enormous efforts to achieve the ul-
timate entrepreneurial goal, particularly in the 
initial phase of entrepreneurship (Elliot, 2006). 
Passionate entrepreneurs have high expectations 
to be successful in business and therefore gain 

pleasure in working hard for it (Rockwell, 2002). 
Cardon et al. (2009) specified three components 
of entrepreneurial passion, namely passion for de-
veloping, founding, and inventing. The inventing 
dimension deals with the creation of new prod-
ucts or services. The founding dimension focus-
es on the activities required to commence a new 
business. The developing dimension reflects the 
post-founding activities involving maintenance 
and expansion of the venture. This study focus-
es on students as potential entrepreneurs, for this 
reason, only ‘passion for founding’ dimension is 
appropriate because it deals with the cognitive 
state prior to entrepreneurial action and involves 
discovery of new business ideas (Biraglia & Kadile, 
2017). Shane et al. (2000) postulated the require-
ment of emotional aspect along with cognitive ele-
ments to promote entrepreneurship, as passionate 
individuals are efficient in decision-making. Thus, 
the study proposes the influence of entrepreneur-
ial passion as a personality trait necessary for op-
portunity identification to develop entrepreneuri-
al intention among students. 

Creativity refers to the capability of generating 
unique and practical solutions to business problems 
(Amabile, 2000). In the initial phase of entrepre-
neurship, creativity as an opportunity identification 
trait allows a potential entrepreneur to overcome 
resource constraints by developing multiple innova-
tive ideas for immediate business obstacles, in this 
way creativity helps to quickly adapt to market fluc-
tuations or changes (Vohora et al., 2004). According 
to Montiel-Campos (2018), creative individuals 
tend to perceive existing problems differently and 
efficiently develop multiple novel solutions. Such 
thoughts often result in entrepreneurial business 
start-ups (McMullan & Kenworthy, 2016). The capa-
bility of generating unique ideas in difficult circum-
stances unlocks different ways to deal with business 
challenges (Zhou et al., 2012). New business is useful 
and original; hence, entrepreneurship is a resultant 
of creativity (Sternberg & Lubart, 1999). Feldman 
and Bolino (2000) concluded that high-perceived 
creativity positively influences the decision to 
choose an entrepreneurial career. Creativity solely is 
insufficient and requires to be combined with other 
cognitions. Therefore, the present study aims to in-
vestigate the effect of creativity as personality trait 
vital for opportunity identification in enhancing the 
entrepreneurial intention of students.
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Self-efficacy is the belief that one possesses the 
ability to establish a new venture (Bandura, 
1978). The generation of a new business requires 
an entrepreneur to be optimistic about his capa-
bility and skills, to be successful in accomplish-
ing entrepreneurial goals, as higher self-efficacy 
strengthens the judgment ability, strategic flexi-
bility, and effective management skills (Bandura, 
1978). Hence, efficacious entrepreneurs exercise 
more control over their behaviors as they plan 
for best and worst scenarios. They are capable of 
estimating future obstacles and plan according-
ly, which indicates their adaptability to econom-
ic variations (Bandura, 2000). Self-efficacy is the 
necessary cognition for developing entrepreneuri-
al intention as it establishes a connection between 
perception of one’s ability and accomplishment of 
a different set of tasks to accomplish an aim (Lee 
et al., 2011). According to Bandura (1978), self-effi-
cacy specifies effective utilization of skills to attain 
higher goals. Zhao et al. (2005) agree that self-ef-
ficacy promotes entrepreneurship, as an individ-
ual’s feelings, intellect, and motivation allow him 
to form an intention to become an entrepreneur. 
Travis and Freeman (2017), and Baidi and Suyatno 
(2018) have proposed that self-efficacy significant-
ly determines entrepreneurship.

Considering the above discussion, studying the 
impact of personality traits requires a comprehen-
sive approach to reveal the absolute contribution 
of these variables. Entrepreneurship is a critical 
process, which develops as an outcome of the in-
terrelationship between various personal factors 
(Krueger & Kickul, 2006). The literature suggests 
that the interaction among various psycholog-
ical factors results in developing an intention to 
become an entrepreneur (Eagly & Chaiken, 1997; 
Steel & König, 2006; Fitzsimmons & Douglas, 
2011). According to Steel and König (2006), an in-
dividual considers the worth (attitude) of probable 
outcome along with assessing the capability to es-
tablish his entrepreneurial intention (self-efficacy). 
When self-efficacy combines with other positive 
psychological factors, then entrepreneurial in-
tention becomes stronger and vice versa (Eagly & 
Chaiken, 1997; Conner & McMillan, 1999). Hence, 
the entrepreneurial intention is a difficult pro-
cess, which can be strongly predicted through the 
combined effect of several personality traits rather 
than single effects, which are scarce in the existing 

literature. According to Obschonka et al. (2017), 
creativity, self-efficacy, and entrepreneurial pas-
sion are early entrepreneurial abilities, which can 
be the potential precursors of entrepreneurship 
among adults. The social cognitive theory asserts 
that cognition, emotion, and behavioral actions 
are interdependent (Fiske & Taylor, 2013). Hence, 
possession of the right combination of emotion-
al and cognitive aspects can predict the intention 
to choose an entrepreneurial career. The impact of 
entrepreneurial passion along with creativity and 
self-efficacy in the formation of the entrepreneuri-
al intention of students as potential entrepreneurs 
have been given limited attention in the literature. 
In the same line of thought, this study investigates 
whether entrepreneurial passion as an emotion, 
creativity, and self-efficacy as cognition together 
anticipate students’ intention to commence a new 
business. Based on this, the present study propos-
es H1. 

H1: Personality traits vital for opportunity iden-
tification will significantly influence the en-
trepreneurial intentions of students.

2. DATA AND METHODOLOGY 

The data were collected from 408 CA students 
who were in the final stage of the Chartered 
Accountancy course from ICAI (Institute of 
Chartered Accountants of India) in the National 
Capital Region of India. The sampling technique 
adopted to collect the data was cluster sampling, 
as it represented the whole population of the 
study. The regions that were involved in this study 
are Delhi, Faridabad, Gurugram, Noida, and 
Ghaziabad. The sample consists of 251 males and 
157 females pursuing the course from Delhi-NCR 
(National Capital Region) chapters. The selected 
respondents are between the ages of 18-24 years. 
Most of the participants (n = 374) were having a 
commerce educational background and the rest 
were from a science background. 313 respondents 
were having more than three years of professional 
experience. 

To measure entrepreneurial passion, Cardon et 
al. (2012) suggested 4-item scale that was applied 
to measure entrepreneurial passion for founding. 
Responses were collected on a 7-point Likert scale, 
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where “1” symbolizes “strongly disagree”, and “7” 
symbolizes “strongly agree”. To evaluate creativity, 
6-item scale by Zhou and George (2001) was used. 
It is a 7-point Likert scale ranging from “1” indi-
cating “not at all characteristic” and “7” indicat-
ing “very characteristic”. Self-efficacy was meas-
ured through 8-item scale by Chen et al. (1998). 
Responses were recorded on a 7-point Likert scale 
where “1” indicates “completely unsure”, and 

“7” indicates “completely sure”. The dependent 
variable of entrepreneurial intention was meas-
ured with the help of 6-item scale given by Liñán 
and Chen (2009). The responses were taken on a 
7-point Likert scale where “1” refers to “strongly 
disagree”, and “7” refers to “strongly agree”. 

3. ANALYSIS

Data analysis begins with descriptive and reliabil-
ity analysis of all the constructs followed by con-
struct validity of the measurement scales used to 
measure personality traits and entrepreneurial 
intention. Lastly, the study discusses the results 
of the structural model showing the cause and ef-
fect relationship of personality traits on entrepre-
neurial intention of CA students by using the SEM 
approach.

The descriptive analysis was done by calculating 
the mean and standard deviation of constructs 
of the measurement model. Internal uniform-
ity of the responses was ensured by computing 
Cronbach’s alpha of the constructs. It confirms 
the reliability of the responses against the state-
ments of a variable. The outcomes of descriptive 
and reliability statistics are presented in Table 1.

The results indicate that out of the three compo-
nents of personality traits in CA students, crea-
tivity influences the entrepreneurial intention the 
most as it shows the highest mean value (4.7823) 
followed by an entrepreneurial passion for found-

ing (4.6967) whereas self-efficacy is found to have 
the lowest impact (4.4979).

Construct validity of measurement scale consists 
of three personality traits influencing the entre-
preneurial intention of CA students. The measure-
ment model includes a passion for founding an en-
trepreneurial business, creativity, self-efficacy, and 
entrepreneurial intention. The constructs were 
measured on an interval scale ranges from 1 to 7. 
All the constructs were assumed to be zero-order 
constructs that are reflective in nature. The con-
struct validity of the measurement scale compris-
ing of personality traits and entrepreneurial inten-
tion includes convergent validity and discriminant 
validity. The convergent validity examines wheth-
er the different statements of their underlying con-
structs in the scale are significantly correlated with 
themselves. Construct validity shows whether the 
particular group of statements is significantly rep-
resenting their underlying construct. According 
to Hair et al. (2010), the convergent validity is con-
firmed when the three estimates fulfill the mini-
mum value criteria. Namely, the construct loading 
indicates a correlation between latent construct 
and its items (should be more than 0.6), composite 
reliability represents an average correlation of the 
statements of a construct (must be more than 0.7), 
and AVE shows how much variance of the items 
is explained by the construct (should be greater 
than 0.5). The discriminant validity of the scale is 
analyzed to determine whether the respondents 
perceived various constructs differently. To fulfill 
the criteria of discriminant validity, MSV of each 
construct should be lesser than its AVE and the 
square root of AVE be more than its correlation 
coefficient with the remaining constructs (Fornell 
& Larcker, 1981). The regression weights of the 
constructs are shown in Table 2. 

The findings of CFA represent that the value of the 
critical ratio for all the items is found to be less 
than 0.5 and the estimated value of the critical ra-

Table 1. Descriptive and reliability analysis

Construct Dimension
Number of 

statements

Average 

score

Standard 

deviation
Cronbach’s 

alpha

Personality

Entrepreneurial passion for founding 4 4.696 1.382 .832

Creativity 6 4.782 1.385 .889

Self-efficacy 8 4.497 1.343 .906

Entrepreneurial intention 6 4.721 1.308 .874
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tio exceeds 1.96. Therefore, it is concluded that all 
the items of the scale significantly represent their 
underlying construct. Construct loading of each 
statement is above 0.6.

Table 3 indicates that composite reliability and 
AVE of each construct are found to be more 
than 0.7 and 0.5 respectively. This ensures con-
vergent validity exists in the measurement scale. 
The criteria provided by Fornell and Larcker 

(1981) is followed to evaluate discriminant va-
lidity, showing MSV value of each construct is 
lesser than AVE estimate of the construct as 
shown in Table 3. 

The upper diagonal of Table 4 represents the square 
root of AVE for each construct, which is more 
than its correlation in the same column. Therefore, 
both convergent and discriminant validity exists 
in the measurement scale. 

Table 2. Regression weights

Dimensions Direction Constructs
Construct 

loadings

Regression 

weight

Standard 

error

Critical 
ratio p-value

EPF4 ←

Entrepreneurial passion

.722 1.033 .083 12.372 ***

EPF3 ← .767 1.136 .088 12.956 ***

EPF2 ← .813 1.199 .089 13.426 ***

EPF1 ← .681 1.000

CREA6 ←

Creativity

.773 1.000

CREA5 ← .782 .946 .058 16.307 ***

CREA4 ← .673 .793 .058 13.721 ***

CREA3 ← .770 .980 .061 16.006 ***

CREA2 ← .837 1.037 .059 17.612 ***

CREA1 ← .706 .840 .058 14.502 ***

SE8 ←

Self-efficacy

.716 .998 .073 13.604 ***

SE7 ← . 735 1.084 .078 13.965 ***

SE6 ← .707 1.000

SE5 ← .808 1.113 .073 15.277 ***

SE4 ← .746 1.082 .076 14.163 ***

SE3 ← .734 1.108 .079 13.943 ***

SE2 ← .757 1.075 .075 14.356 ***

SE1 ← .712 .944 .070 13.539 ***

EI6 ←

Entrepreneurial intention

.717 .982 .072 13.687 ***

EI5 ← .728 1.000 ***

EI4 ← .781 1.046 .070 14.878 ***

EI3 ← .693 .914 .069 13.228 ***

EI2 ← .761 1.007 .069 14.500 ***

EI1 ← .715 .971 .071 13.634 ***

Table 3. Summary of a measurement model

Constructs Composite reliability Average variance extracted Maximum shared variance

Creativity 0.890 0.576 0.138

Entrepreneurial passion 0.834 0.559 0.157

Entrepreneurial intention 0.874 0.537 0.168

Self-efficacy 0.906 0.548 0.168

Table 4. Discriminant validity

Constructs Creativity Entrepreneurial 

passion

Entrepreneurial 

intention Self-efficacy

Creativity 0.759

Entrepreneurial passion 0.275 0.747

Entrepreneurial intention 0.372 0.396 0.733

Self-efficacy 0.263 0.236 0.410 0.740
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The model fit indices of the measurement were 
calculated with the help of CFA approach. Table 5 
ensures the acceptable and significant fit of meas-
urement model as chi-square mean/ degree of 
freedom (CMIN/DF) = 1.870 [p < .001], CFI = .956, 
GFI = .914, NFI = .910, TLI = .950, RMSEA = .046, 
which are meeting the cut off levels (Hair et al., 
2010). 

Hence, it can be concluded that the measurement 
model consisting of three personality traits influ-
encing the entrepreneurial intention of CA stu-
dents is statistically fit and can be used for struc-
tural investigation.

4. RESULTS

The study assessed the role of three personality 
traits of CA students as prospective entrepreneurs 
in developing their entrepreneurial intention 
through opportunity recognition. In the structur-
al model, personality traits were assumed to be the 
second-order construct measured with the help of 
entrepreneurial passion, creativity, and self-effi-
cacy. All three constructs were zero-order and re-

flective constructs. The personality traits of a pro-
spective entrepreneur were taken as an exogenous 
construct while the entrepreneurial intention was 
considered as an endogenous construct in the 
model. The entrepreneurial intention is a zero-or-
der reflective construct, measured with the help of 
six statements. The cause-and-effect relationship 
was analyzed by using the SEM approach.

Table 6 indicates that personality traits of a pro-
spective entrepreneur are significantly represented 
by three zero-order constructs of entrepreneurial 
passion (path coefficient .507, critical ratio 5.381), 
creativity (path coefficient .495), and self-efficacy 
(path coefficient .519, critical ratio 5.579). A posi-
tive and significant impact of personality traits of 
CA students as prospective entrepreneurs is also 
found in developing their entrepreneurial inten-
tion (path coefficient .775, critical ratio 5.688) at 
a significance level of 5%. Therefore, with a 95% 
confidence level, the hypothesis “The personality 
traits of prospective entrepreneur positively influ-
ence the intention to become an entrepreneur” is 
accepted. In this study, it is observed that person-
ality traits of prospective entrepreneurs encourage 
their entrepreneurial intention.

Table 5. Statistical fitness indices

Fitness indices CMIN/DF GFI CFI NFI TLI RMSEA

Computed values 1.870 0.914 .956 .910 .950 0.046

Minimum required value Less than 3 More than 0.8 More than 0.9 More than 0.9 More than 0.9 Less than 0.08

Figure 1. Structural model of the relationship between personality traits  
and entrepreneurial intention

Entrepreneurial
 passion

Creativity

Self-efficacy

Personality traits Entrepreneurial intention

0.51

0.50

0.52

0.78(*)
R2 = 0.60
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The results of statistical adequacy are presented in 
Table 7, the first row shows the calculated values 
and the second row shows the minimum acceptable 
values.

The results of statistical fitness specify that CMIN/ 
Df of the structural model is found to be 1.858, 
which is less than the value of 3, GFI is 0.913, 
which is more than the acceptable value of 0.8, 
CFI is found to be 0.956, which is greater than 0.9, 
NFI is found to be .910, which is greater than 0.8. 
TLI is found to be 0.951, which is greater than 0.9. 
RMSEA is found to be 0.056, which is greater than 
0.08. Therefore, it can be concluded that the sta-
tistical fitness of the model is as per the required 
standards (Kline, 2015; Hair et al., 2010). Therefore, 
the results can be generalized for study purposes.

5. DISCUSSION 

The present study provides empirical support for 
the significant impact of entrepreneurial passion 
for founding, creativity, and self-efficacy of CA 
students in boosting their entrepreneurial inten-
tion. The probable reason could be that all the per-
sonality traits substantially promote recognition 
of lucrative business opportunities as it is the pri-
mary step without which entrepreneurial behavior 
cannot happen (Obschonka et al., 2017). Cardon 
et al. (2009), Cardon et al. (2012), Obschonka et 
al. (2017), and Biraglia and Kadile (2017) corrobo-
rated this finding. Individuals who are passionate, 
confident about their capabilities, and innovative 
in approach are more likely to identify opportuni-
ties and accomplish entrepreneurial goals. 

Students found to be passionate about an entre-
preneurial career, are capable to actively respond 
to opportunities resulting from market f luctua-
tions (Baron, 2008) by accomplishing entrepre-
neurial tasks with full energy. The cognitive 
factors and proficiencies are inadequate pre-
dictors of the entrepreneurial process, whereas 
the inclusion of emotional elements such as en-
trepreneurial passion (Cardon et al., 2012) in-
creases the explanatory power and reasoning 
for the development of entrepreneurial inten-
tion. Creativity helps students in formulating 
unique business opportunities through infor-
mation processing. Prospective entrepreneurs 
with their unconventional approaches generate 
multiple solutions for a single business problem 
(Torrance, 1974). Being optimistic about own 
potential for starting a venture is an essential 
key to become an entrepreneur. Hence, pro-
spective entrepreneurs need to perceive them-
selves to be competent and ready to take a risk 
by engaging in challenging business prospects 
(Krueger & Brazeal, 1994). Knowledge, compe-
tencies, and achievements are inappropriate pre-
dictors of future entrepreneurial actions, with-
out self-efficacy students will not make effort to 
attain their goals (Bandura, 1978). Self-efficacy 
undoubtedly strongly drives students’ intention 
to become an entrepreneur. 

The empirical outcomes of the study indicate en-
trepreneurial passion as an emotional aspect and 
creativity and self-efficacy as a cognitive aspect 
that jointly successfully encourage the entrepre-
neurial intention of students. 

Table 6. Regression weights of SEM analysis

Endogenous 

construct
Direction Exogenous 

construct

Path 

coefficient
Unstandardized 

beta

Standard 

error

Critical 
ratio P-value R-square

Creativity ← Personality traits .495 1.000

.60

Entrepreneurial 

passion
← Personality traits .507 .844 .157 5.381 0.000

Self-efficacy ← Personality traits .519 .909 .163 5.579 0.000

Entrepreneurial 

intention ← Personality traits .775 1.344 .236 5.688 0.000

Table 7. Statistical fitness indices

Fitness indices CMIN/DF  GFI CFI NFI TLI RMSEA

Computed values 1.858 0.913 .956 .910 .951 0.046

Minimum required value Less than 3 More than 0.8 More than 0.9 More than 0.9 More than 0.9 Less than 0.08
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CONCLUSION

The findings of the study can strengthen entrepreneurship education and develop higher education stu-
dents in a better manner. Policymakers should assist universities in providing a learning environment 
that not only focuses on imparting technical and professional knowledge but also on developing per-
sonality traits of students, which can later help them accomplish their entrepreneurial goals. Students 
should be involved in active learning by using experiential learning, project-based learning, fieldwork, 
simulation and games, and problem-based learning. The entrepreneurial passion is not widely studied; 
few studies have explored it as a single dimension measurement scale. This study has applied a multiple 
dimension scale, through which every aspect of the entrepreneurial passion is measured, which fur-
ther strengthens the reliability of results. Creativity has less been explored as a variable that influences 

“identifying opportunities”. The entrepreneurial intention of practicing CPAs, accounting students, and 
B.com (accounting) students were assessed in Hong Kong, the United States, Malaysia, Brazil, South 
Africa, Philippines, and Sri Lanka but has not yet been explored in a country like India. Empirical test-
ing of variables influencing entrepreneurial intention is recommended. 

Due to resources constraint, few limitations prevent more formal conclusions. The study was limited 
to the National Capital Region (NCR) of India. A larger sample of institutions should be surveyed to 
enhance the generalization of the result. The study specifically focuses on CA students; further research 
can explore comparative study between students studying different professional courses. The study did 
not consider the execution of entrepreneurial behavior, which can be taken as one step further in the 
formulated model. A longitudinal study can be conducted to analyze the conversion of intention to 
the actual behavior of prospective entrepreneurs, by following the theoretical framework of the study. 
Prospective studies can contemplate contextual variables particularly entrepreneurial alertness, social 
network, prior knowledge, and experience in the framework to determine the entrepreneurial intention 
of students.
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