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Abstract

In recent years, corporate social responsibility has emerged as a pivotal factor for cor-
porations in cultivating a favorable public perception. Despite this, many companies 
remain uncertain about the integration and rationale behind incorporating it into their 
core business strategies. This study aims to discern dissimilarities in implementing 
corporate social responsibility initiatives between Slovak and Czech companies, ad-
dressing the triple bottom line framework. This approach is a metric for evaluating a 
company’s achievement across three dimensions: social, environmental, and economic. 
The study is predicated on a questionnaire survey conducted among a sample of 180 
Slovak and 180 Czech companies operating as subsidiaries of multinational corpora-
tions as typical implementers of corporate social responsibility activities in emerging 
economies. Following the triple bottom line framework, three distinct sets of variables 
were formulated to account for social, environmental, and economic activities using 
the Mann‐Whitney U Test to ascertain statistically significant disparities between 
Slovak and Czech companies. The findings indicate that the surveyed companies from 
monitored countries exhibited no notable distinctions in environmental endeavors. 
However, discrepancies were discerned in economic activities, specifically relating to 
post-sales or post-warranty customer services, which was significant with a small effect 
size (0.19). In social activities, significant differences were observed concerning adher-
ence to the principle of equal opportunities in the workplace. Based on these outcomes, 
it is recommended that future investigations delve more extensively into the monitored 
parameters within the Visegrad countries.
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INTRODUCTION

Undoubtedly, corporate social responsibility (CSR) has become a major 
issue for many businesses. Many companies still have questions about 
how to integrate CSR into their core business strategy effectively – or 
whether it is worthwhile. Fortunately, some resources can help busi-
nesses answer these questions and guide them toward effective CSR pro-
grams. The scientific problem addressed in this study revolves around 
the emerging significance of corporate social responsibility for corpo-
rations in shaping public perception. Businesses can strategically inte-
grate moral and socially conscious operations by studying how Slovak 
and Czech businesses carry out CSR. This consequently influences how 
the general public views these businesses. This holistic approach is be-
coming increasingly important as the need for a more comprehensive 
assessment of corporate responsibility grows among stakeholders, in-
cluding customers, investors, and regulatory authorities. CSR managers 
believe that businesses affect the expansion of an economy’s competi-
tiveness, the beneficial effects on employment rates, and the alignment 
of employment opportunities with actual needs (Ivanova et al., 2019). 
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1. LITERATURE REVIEW  

AND HYPOTHESIS

Despite different conceptualizations, an explicit 
agreement on the definition, pillars, and activi-
ties of corporate social responsibility (CSR) is still 
elusive. Success requires a methodical approach 
that integrates CSR with business strategy, val-
ues, and mission, focusing on activities consistent 
with the company’s values and stakeholders’ ex-
pectations. In the context of the CSR concept, the 
crucial moment came when Carroll (1979) pro-
posed a definition of CSR issuing from four pil-
lars: economic, ethical, legal, and philanthropic. 
Hoffman and Bazerman (2007) concluded that 
the reason for introducing CSR rules in compa-
nies is not just business-led, but that formal accep-
tance and implementation of CSR by companies 
may also be linked to the changing of personal 
values (Ostapenko et al., 2022; Thao et al., 2023; 
Pasko et al., 2024). The triple bottom line (TBL) 
concept asserts that for a company to ensure its 
sustainability, it must simultaneously meet social 
expectations and minimize adverse impacts on 
society across the three pillars of social, environ-
mental, and economic domains (Tate & Bals, 2018; 
Colbert & Kurucz, 2007) while maintaining the fi-
nancial well-being of the organization (Colbert & 
Kurucz, 2007). The TBL represents a conceptual 
framework to assess a company’s performance be-
yond its conventional financial metrics (Low, 2016; 
Laufer, 2003; Lock & Araujo, 2020). The economic 
aspect directly influences the environmental di-
mension, while the social dimension mediates this 
relationship (Svensson et al., 2018). Consequently, 
the TBL underscores the responsibility of organi-
zations toward all their stakeholders, which ex-
tends beyond shareholders to encompass employ-
ees, customers, suppliers, the community, and the 
environment (Westerman et al., 2020). 

By broadening the scope of CSR, the TBL signifi-
cantly supports CSR theory and encourages busi-
nesses to adopt a more holistic approach to their 
operations (Księża & Fischbach, 2018). TBL’s strat-
egy promotes sustainable business practices by 
highlighting the significance of balancing eco-
nomic, social, and environmental factors (Masud 
et al., 2019). Companies can integrate social and 
environmental considerations into their decision-
making processes to fully leverage this concept, 

thereby fostering a more comprehensive approach 
to CSR (McWilliams et al., 2016). Companies that 
implement the TBL method into their strategy 
might improve their brand reputation by display-
ing a commitment to social and environmental 
concerns (Javed et al., 2020). This can lead to im-
proved customer loyalty and attract new consum-
ers who care about the company’s beliefs (Shim et 
al., 2021) and help identify cost savings (Casey et 
al., 2017). The TBL strategy can also assist busi-
nesses in identifying and mitigating the risks as-
sociated with social and environmental concerns 
(Cardoso et al., 2022). Companies can take steps 
to lower their carbon footprint and thus mitigate 
hazards associated with climate change (Phillips et 
al., 2020) and benefit by attracting employees and 
retaining them since they recruit and keep indi-
viduals who are driven by a sense of purpose and a 
dedication to social and environmental concerns 
(Bohlmann et al., 2018). This can help businesses 
develop competent and devoted teams (Jamali, 
2006). TBL can also drive innovation, stimulate 
businesses to develop new products and services 
that satisfy social and environmental needs and 
accelerate eco-innovation (Pan et al., 2021). 

Skácelík (2010) characterizes the CSR environ-
ment in the Czech Republic as a “wake-up stage,” 
whereby the CSR theme became more recog-
nized in public awareness and general discus-
sions. Companies increasingly acknowledged that 
CSR is not just a mere business concept but also 
a useful one necessary for successful future prog-
ress. As Formánková and Mikusová (2014) stated, 
75% of Czechs claim they would be willing to pay 
extra for products that are not detrimental to the 
environment, and 81% of employees prefer social-
ly responsible companies. In light of these obser-
vations, it becomes evident that the V4 countries 
have room for improvement in fully embracing 
CSR practices. Certain corporate CSR activities 
primarily target employees (Obeidat et al., 2018). 
These activities, falling under the social pillar, 
are designed to enhance employees’ professional 
and personal lives within organizations (Singh & 
Misra, 2021). They aim to influence the retention 
of high-quality employees and enhance their mo-
tivation, performance, and productivity, ultimate-
ly leading to improved business profitability (Shen 
& Zhang, 2019). Peng et al. (2019) emphasize that 
with growing social awareness of environmental 
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issues, more companies are modifying the content 
of their CSR activities from charitable activities 
to activities focused on the environment. Depken 
and Zeman (2018) highlight the challenge of eval-
uating and communicating all activities coherent-
ly across the triple bottom line dimensions (social, 
economic, environmental) due to the dispersed 
nature of such information within organizations 
and the potential conflicts among stakeholders. 
Studies have revealed that sustainability informa-
tion presented on company websites tends to be 
incomplete, biased, lacks emphasis, and lacks per-
suasiveness (Gill et al., 2008; Hetze & Winistörfer, 
2016; Villarino & Font, 2015). 

Limited sources and published studies guide the 
structure and composition of activities within 
each pillar for organizations seeking to develop, 
implement, or adopt business models based on 
sustainability and TBL principles. Therefore, the 
paper aims to identify differences in the imple-
mentation of social, environmental, and economic 
CSR activities between Slovak and Czech com-
panies in line with the TBL approach to enable a 
better understanding of the CSR landscape in the 
Slovak and Czech Republics. The study focuses on 
multinational corporations that conduct business 
in emerging markets and clarifies the effects of 
CSR practices globally. The following hypothesis 
was formulated: 

H1: There is a significant difference in the im-
plementation of social, environmental, and 
economic CSR activities between Slovak and 
Czech companies.

2. METHODOLOGY

The survey was conducted on a sample of Slovak 
and Czech companies connected as daughter 
companies to foreign multinationals. These cor-
porations introduced CSR practices and innova-
tive management techniques to the country after 
1990, initially implementing them within their 
subsidiary companies and later extending them 
to entities in their supply chains. Today, they 
are leaders in implementing CSR activities in 
Slovakia and neighboring countries (Kozakova, 
2021). This connection and the formal existence 
in the Commerce Register were the prerequisites 

for inclusion in the survey. The type of connec-
tion between mother and daughter company and 
other details were not considered. Stratified sam-
pling (Kim & Shin, 2014) involved only local com-
panies connected to foreign mother companies 
(franchise, foreign direct investment, merge, etc.). 
The selection of the companies was based on the 
similarity of their names with those of multina-
tional concerns or on public information avail-
able from the Commercial Register. The sample 
contains companies of various sizes, legal forms, 
and other traits, creating strata covering specific 
characteristics.

The survey was conducted as a questionnaire by 
a team of trained interviewers from the Slovak 
and Czech Republic between 2021 and 2022. Data 
obtained were adjusted, and the sample was nar-
rowed to 360 companies (180 Czech and 180 
Slovak). The questionnaire included one sorting 
characteristic,  the country in which the com-
pany is based (1 – Slovak Republic and 2 – Czech 
Republic), and the series of variables divided into 
three parts based on the TBL approach, which is 
transferred into CSR activities factors (S – Social, 
E – Environmental, C – Economic).

A list of activities created by Kozakova (2021) was 
used for the survey. The list was compiled and up-
dated continuously over several years. The study 
used the Likert scale (1 – Not at all, 2 – Negligible, 
3 – Average, 4 – Strongly, 5 – Very strongly). 

A hypothesis was derived from the examined fac-
tors in the three groups of CSR activities based 
on the TBL framework. They were examined 
separately by social activities (S1-S11), environ-
mental activities (E1-E10), and economic activi-
ties (C1-C7). The selected variables in this study 
reflect the specific corporate social responsibility 
(CSR) activities implemented by the monitored 
companies. The data analysis was conducted us-
ing IBM SPSS Statistics Subscription 1.0.0.1447. In 
the initial step, the Shapiro-Wilk test of normal-
ity (Shapiro & Wilk, 1972) was performed to as-
sess the normality of the data distribution. The 
Durbin-Watson test of autocorrelation (Watson & 
Durbin, 1951) was also employed to examine the 
presence of autocorrelation among the variables 
used in the analysis. Furthermore, reliability sta-
tistics (Leontitsis & Pagge, 2007) were utilized to 



356

Problems and Perspectives in Management, Volume 22, Issue 1, 2024

http://dx.doi.org/10.21511/ppm.22(1).2024.29

calculate Cronbach’s Alpha, which yielded a value 
of 0.906, indicating a high level of reliability for 
the employed model and its suitability for further 
statistical investigation.

Due to the non-normal distribution of the data, 
the Mann-Whitney U Test (McKnight & Najab, 
2010) was employed to identify statistically signifi-
cant differences between Slovak and Czech com-
panies. Mann-Whitney formula:

( )1 1

1 1 2 1

1
.

2

n n
U n n R

+
= + −  (1)

( )2 2

2 1 2 2

1
.

2

n n
U n n R

+
= + −  (2)

where R
1
 = sum of the ranks for group 1 and R

2
 = 

sum of the ranks for group 2.

Using just two groups of monitored subjects, this 
model does not require additional post hoc testing. 
In addition, an effect size was computed to ana-
lyze the strength of the significance. According to 
Cohen’s (1988) classification of effect sizes, 0.1 (a 
small effect), 0.3 (a moderate effect), and 0.5 and 
above (a large effect).

The limitation of this study is the used sample since 
it includes just 360 monitored companies in total 
(180 from the Czech Republic and 180 from the 
Slovak Republic). It was impossible to calculate this 
sample’s representativeness because of unavailable 
data on the total number of companies connect-
ed to multinationals in both monitored countries. 
Moreover, Slovak and Czech Republics are similar 
in many ways, but they have different total sizes, in-
habitants, and business entities in their economies. 
The exact number of monitored entities from both 
countries was considered an acceptable solution to 
find statistically significant differences in the spe-
cific topic of implemented CSR activities.

3. RESULTS AND DISCUSSION

The survey results on differences in the implemen-
tation of CSR activities between Slovak and Czech 
companies in line with the TBL approach are pre-
sented from the perspective of social, environ-
mental, and economic activities.

3.1. Social activities of surveyed 
companies

Table 1 presents the quantitative evaluation results 
of the hypothesis made in IBM SPSS Statistics 
Subscription 1.0.0.1447. Five social activities were 
significant after statistical testing, namely S1, S3, 
S4, S5, and S6, with a significance lower than 0.05 
of p-value. 

Within the first social activity (S1 – compliance 
with equal opportunities in the workplace), the re-
sults suggest that all Slovak companies surveyed 
adhere to equal opportunity principles to some 
extent. On the other hand, nine Czech compa-
nies reported not complying with equal oppor-
tunities. The analysis reveals that 20 more Slovak 
companies strongly comply with equal opportuni-
ties than Czech companies. Conversely, 20 more 
Czech companies comply on average, suggesting 
that they meet the minimum requirements but 
might not demonstrate as strong commitment as 
their Slovak counterparts. With a sample size (n) 
of 360, a U value of 13724.500, a Z value of -2.673, 
a p-value of 0.008, and an effect size (r) of 0.14, the 
test demonstrates that the observed differences 
are unlikely due to chance alone. This statistical 
significance suggests real disparities between the 
two countries regarding compliance with equal 
opportunities in the workplace (Table 1).

Slovak companies generally exhibit a higher lev-
el of compliance with equal opportunities in the 
workplace. This is evident from the absence of 
non-compliance in Slovakia, a higher proportion 
of companies demonstrating strong compliance, 
and the statistical significance of the differences. 
It is important to note that there are still areas for 
improvement in both countries, as not all compa-
nies reach the highest levels of compliance (very 
strong). 

The factor S2 was determined to be non-significant 
with the Asymp. Sig. value of 0.944. This value ex-
ceeds the commonly accepted 0.05 value, indicat-
ing no statistically significant differences.

In both countries, companies most frequently in-
dicated that they provide average support for em-
ployee volunteer activities. Strong support was the 
second most common level reported in both coun-
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tries. In Slovakia, 52 respondents expressed strong 
support, whereas in the Czech Republic, the num-
ber was slightly lower at 41. In Slovakia, 33 respon-
dents indicated very strong support, while in the 
Czech Republic, the number matched the previ-
ous level of 41. This outcome can be due to the so-
cioeconomic context of both monitored countries, 
resulting in similar cultural emphasis and the use 
of CSR approaches. The next significant factor of 
social activity was S3 (Applying the principles of 
business ethics). While more Czech companies 
(19) apply the principles of business ethics only on 
average, more Slovak companies (16) apply them 
very strongly. The Mann-Whitney U test showed 
small effect size of significant differences between 
Czech and Slovak companies, while n = 360, U = 
13097.500, Z = -3.388, p = 0.001, and r = 0.18. It 
shows that while more Czech businesses adhere to 
these values on average, more Slovak businesses 
demonstrate a strong commitment to ethical busi-
ness conduct. The statistical analysis results show 
that these differences are significant, with small ef-
fect sizes suggesting the relative magnitude. 

S4 (Philanthropy and sponsorship) was signifi-
cant with a small effect size according to r = 0.1 
while n = 360, U = 14328.000, Z = -1.984, and p 
= 0.047. The biggest difference was seen in the 
answer of average, where 58 Slovak companies 

and 80 Czech companies apply philanthropy and 
sponsorship on average. In Slovak businesses, the 
majority (58) expressed a strong commitment to 
philanthropy and sponsorship, with 36 business-
es following suit. The discrepancies in responses 
between Slovak and Czech businesses in the phi-
lanthropy and sponsorship categories imply that 
Slovak businesses, on average, seem to show a lit-
tle more dedication to these endeavors than Czech 
businesses. 

Furthermore, S5 (Support of the local commu-
nity) resulted as significant while n = 360, U 
= 12191.500, Z = -4.167, p = 0.000, and r = 0.22, 
meaning small in effect size. The main difference 
between the two examined countries is in the 
number of very strong support of the local com-
munity, where more Slovak companies (29) sup-
port it very strongly, and more Czech companies 
(19) have only negligible support from the local 
community. A greater proportion of Slovak com-
panies indicated a stronger commitment to sup-
porting the local community. This may be affected 
by international agreements, business standards, 
or public opinion. 

The Mann-Whitney U test also supported the exis-
tence of modest effect size of significant variations 
in S6 (Employee care beyond the scope of the law), 

Table 1. Statistics of social activities identified by the Mann-Whitney U test 

Social activity Mann–Whitney U Wilcoxon W Z
Asymp. Sig. 
(2–tailed)

S1. Compliance with equal opportunities in the workplace 
(according to gender, age, ethnicity, sexual orientation, etc.) 13724.500 30014.500 –2.673 0.008*

S2. Support of employee volunteer activities 16133.000 32423.000 –0.070 0.944

S3. Applying the principles of business ethics (adopting the code 
of ethics) 13097.500 29387.500 –3.388 0.001*

S4. Philanthropy and sponsorship 14328.000 30618.000 –1.984 0.047*

S5. Support of the local community (cooperation with schools, 
non-profit organizations, local government) 12191.500 28481.500 –4.167 0.000*

S6. Employee care beyond the scope of the law (health, safety, 
workforce regeneration, etc.) 14329.500 30619.500 –2.010 0.044*

S7. Education and retraining of employees beyond what is 
necessary 15176.000 31466.000 –1.083 0.279

S8. Help with the employment of dismissed employees (retraining, 
outplacement) 15483.000 31773.000 –0.752 0.452

S9. Ensuring employees‘ work-life balance (elimination of 
overtime, flexible working hours, special approach to parents of 
minor children, etc.)

14990.000 31280.000 –1.272 0.203

S10. Public rejection of child labor both in the company and at its 
suppliers 15145.000 31435.000 –1.205 0.228

S11. Employment of minority and vulnerable population groups 14893.500 31183.500 –1.403 0.161

Note: * Indicates a significance level of 0.05. Grouping Variable: Country, n = 360.
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with the following values: n = 360, U = 14329.500, 
Z = -2.010, p = 0.044, and r = 0.11. 7 companies 
from Slovakia and 14 Czech companies responded 

“Not at all” and “Negligible.” Slovak companies had 
a more significant number of companies showing 
a higher level of employee care outside the bounds 
of the law. The perception and application of em-
ployee care practices beyond the scope of the law 
may be influenced by differences in labor laws and 
regulations. 

The factor S7 (Education and retraining of employ-
ees beyond what is necessary) was shown to be in-
significant. Similar patterns can be seen in the 
distribution of replies in both Czech and Slovak 
businesses. Responses from “Not at all” to “Very 
strongly” indicate varied degrees of investment in 
education and retraining. The proportion of busi-
nesses in each category of responses is roughly 
equivalent, indicating that both countries’ over-
all CSR activity in this area is comparable. When 
asked about help with the employment of dis-
missed employees (retraining, outplacement) – S8, 
in Slovak businesses, 31 respondents (17.2%) indi-
cated “Not at all” in regards to helping. In com-
parison, 58 respondents (32.2%) thought the as-
sistance was “Negligible.” In addition, 66 respon-
dents (36.7%) thought the help was an “Average“, 
with 13 respondents (7.2%) rating it “Strongly” 
and 12 respondents (6.7%) rating it “Very strong-
ly.” 41 respondents (22.8%) said they “Not at all” 
provided help with employment of dismissed em-
ployees in Czech businesses, while 42 respondents 
(23.3%) said it was “Negligible.” These parallels 
can be linked to similar geographic and cultural 
characteristics, economic circumstances, dynam-
ics of the labor market, governmental structures, 
and business practices. It was found that the factor 
S9 (Ensuring the balance between personal and 
work life of employees/work-life balance) is not 
significant based on the Asymp. Sig. value, which 
was calculated to be 0.203. Comparable patterns 
may be seen in all of the response categories for 
both nations.

The factor S10 (Public rejection of child labor) 
was insignificant. The percentages of respondents 
in both nations who indicated “Not at all” and 

“Negligible” levels of popular rejection are com-
paratively small. The responses in all categories 
were distributed similarly. This implies a shared 

dedication on the part of businesses in both na-
tions to oppose public rejection of child labor in 
the company and its suppliers. Globally, business-
es have adopted stronger regulations and actively 
rejected child labor due to rising public pressure 
and societal awareness. S11 (Employment of mi-
nority and vulnerable population groups) was also 
insignificant according to higher Asymp. Sig. val-
ue of 0.161 than p-value. The “Strongly” respons-
es are relatively close between Slovak and Czech 
companies, indicating a similar recognition of the 
importance of employing minority and vulner-
able populations. 

3.2. Environmental activities  
of surveyed companies

A statistical calculation of the environmental ac-
tivities resulted in no significant differences be-
tween Slovak and Czech companies, as seen from 
the level of calculated Asymp. Sig. (2-tailed) of 
higher than 0.05. 

For the first factor, E1 (Organic production (cer-
tified organic/bio products, EMAS standards or 
ISO 14000)), most respondents in both countries 
favored organic production. These figures showed 
that organic farming is necessary as a sustain-
able and ecologically benign technique and that 
this understanding and acknowledgment is wide-
spread. The responses across the different catego-
ries were distributed similarly in both nations. 

There are similarities between the countries in 
factor E2 (Investing in green technologies) and 
E3 (More ecological methods of transport). E3 
was a factor with the most exact answers for both 
countries. Respondents in Slovakia and the Czech 
Republic knew the importance of using more en-
vironmentally friendly transportation options to 
lessen carbon emissions, traffic, and environmen-
tal effects. The responses of E4 (Limiting waste 
production) show that the majority in both na-
tions reported positive opinions, indicating a 
shared understanding of the significance of adopt-
ing sustainable waste management practices and 
more ecological waste management. Most of the 
responses fit into the “average” and higher catego-
ries, showing a moderate to high level of engage-
ment or awareness concerning this environmental 
CSR activity. Similarly, factor E5 (Use of recycled 
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and raw materials) was insignificant when com-
paring the two countries with the higher Asymp. 
Sig. value of 0.813, then a p-value of 0.05. Results 
suggest that respondents in Slovakia and the 
Czech Republic understand the value of using 
recycled materials and obtaining raw materials 
from sustainable sources to lessen environmental 
effects, develop a circular economy, and support 
sustainable business practices. 

E6 (Reducing CO2 emissions) showed no signifi-
cance according to a higher number than a p-
value. More respondents from Slovak companies 
than from Czech enterprises expressed firm agree-
ment regarding reducing CO2 emissions. The 
number of “very strongly” responses was higher 
among Slovaks, indicating a more prominent be-
lief in the significance of lowering CO2 emissions. 
Enterprises in the Czech Republic answered more 

“Not at all” or “Negligible” and “Strongly” when 
asked about the factor E7 (Reducing consump-
tion (energy, water, etc.)), but Slovak enterprises 
answered more “Average” and “Very strongly.” 
Still, no significance was found using the Mann-
Whitney test.

E8 (Employee education in the field of environ-
mental protection) is one of the key components 
of CSR initiatives. The findings show a promising 
trend, with many Slovak enterprises demonstrat-
ing a strong commitment to employee education 
in environmental preservation. 49 businesses 
(32.8%) rated their response as “Strongly,” dem-
onstrating that they prioritize raising staff under-
standing of environmental issues. Czech compa-
nies followed the same scheme, and the answers 
differed only by a few in every response. There are 
also similarities between Slovak and Czech en-
terprises’ responses to environmental factor E9 
(Protection of natural resources (water, soil, etc.)). 
Companies from the Czech Republic and Slovakia 
exhibit a high dedication to preserving natural re-
sources. In both cases, many responders indicated 

“Strongly” and “Very strongly” degrees of commit-
ment. A sizable majority of businesses in both na-
tions understand the need to protect and maintain 
natural resources. Using renewable natural re-
sources, such as wind or solar energy, helps lower 
greenhouse gas emissions and lessens the effects 
of climate change. This was examined through the 
last factor, E10, in both countries and was found 

insignificant when compared. This coordinated ef-
fort shows a rise in environmental awareness and 
emphasizes the value of sustainable business prac-
tices in both countries.

3.3. Economic activities of surveyed 
companies

In order to respect moral standards, encourage 
fair competition, generate trust, ensure legal com-
pliance, and promote sustainable economic de-
velopment, CSR economic operations must reject 
corruption. For the factor C1 (Rejection of cor-
ruption), the value of Asymp. Sig. 0.241 is higher 
than the p-value of 0.05. Therefore, the result is 
not significant. It demonstrates that the major-
ity of Slovak companies consider the rejection of 
corruption to be of significant importance in their 
CSR economic activities and that in both coun-
tries, there is a strong commitment to moral be-
havior and openness.

Factor C2 (Protection of intellectual property) 
was also insignificant. The parallels in the an-
swers from the business communities of Slovakia 
and the Czech Republic on protecting intellectual 
property show a shared commitment to foster-
ing innovation, creativity, and ethical business 
practices.

From the statistics of economic activities (Table 2), 
one significant difference is seen between the ex-
amined Slovak and Czech companies, namely in C3 
(After-sales or post-warranty service for customers). 
This economic activity was significant with a small 
effect size according to r = 0.19 while n = 360, U 
= 12629.500, Z = -3.772, and p = 0.000. The total 
number of Slovak businesses that responded “Not 
at all” or “Negligible” is 35 while the total num-
ber of Czech businesses with these responses is 13. 
Compared to Czech, Slovak companies had a higher 
proportion of replies indicating a minimal or non-
existent emphasis on after-sales or post-warranty 
support. 46 Slovak companies responded with 

“Average,” as opposed to 41 Czech companies. Of 
all, 99 Slovak companies responded “Strongly” or 

“Very strongly,” compared to 126 Czech companies. 
Companies’ priorities and methods for providing 
after-sales support may vary depending on the de-
mands of their customers, the level of competition, 
and the state of the market. 
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C4 (Transparency) resulted as insignificant with 
many similarities. 2 Slovak responses were for 

“Not at all,” 9 for “Negligible,” 55 for “Average,” 59 
for “Strongly,” and 55 for “Very strongly.” Czech 
companies responded as follows: 3 “Not at all,” 10 

“Negligible,” 44 “Average,” 52 “Strongly,” and 71 
“Very strongly.” Both countries and businesses un-
derstand how crucial transparency is to their CSR 
business operations and benefit from better repu-
tations, investor interest, and a more responsible 
and sustainable business climate when transpar-
ency is prioritized.

Examined factor C5 (Creation of job opportuni-
ties) resulted in an insignificant value of Asymp. 
Sig. of 0.412. 49 Slovak and Czech enterprises 
may have an insufficient commitment to fostering 
employment prospects for those with disabilities. 
Creating jobs for persons with special needs is an 
issue of concern for 69 Slovak and 62 Czech busi-
nesses. 44 Slovak and 33 Czech companies con-
centrated on it, and 18 Slovak and 36 Czech busi-
nesses rated it as “Very strongly.”

Factor C6 (Above-standard loyal relationships) 
was discovered to be insignificant. Strong rela-
tionships within the supply-customer chain fos-
ter collaboration, trust, and mutually beneficial 
outcomes. Only 1 Slovak and no Czech company 
responded with “Not at all.” Both countries have 
a similar number of responses indicating an aver-
age, strong, and very strong level of commitment 
to maintaining above-standard relationships. 

The last factor to be examined was C7 (Ensuring 
superior quality and safety), with no significance 

found according to the calculated Asymp. Sig. of 
0.925. The answers for all the responses were al-
most the same, with the highest difference of 3 
in answers negligible and strongly. Strong rela-
tionships within the supply-customer chain fos-
ter collaboration, trust, and mutually beneficial 
outcomes.

The hypothesis stating that there is a statistically sig-
nificant difference in the implementation of corpo-
rate social responsibility activities between Slovak 
and Czech companies based on the triple bottom 
line approach was confirmed, specifically about so-
cial activities. Five significant factors were identi-
fied: S1 (Compliance with equal opportunities in 
the workplace), S3 (Application of business ethics 
principles), S4 (Philanthropy and sponsorship), S5 
(Support of the local community), and S6 (Employee 
care beyond legal requirements). No significant dif-
ferences were found in the implementation of envi-
ronmental activities. Regarding economic activities, 
only one factor showed significance – C3 (After-sales 
or post-warranty service for customers). 

While there are many similarities between the 
surveyed Slovak and Czech companies, notable 
differences are observed primarily in social activi-
ties, with Slovak companies taking the lead. At the 
same time, the Czech Republic exhibits a slight 
advantage in economic activities. The landscape 
of corporate social responsibility in the Visegrad 
Four (V4) countries presents an interesting picture. 
According to Przytuła et al. (2019), among these 
countries, Hungary achieved the highest indicator 
of CSR reporting, followed by the Czech Republic 
and Poland. The Slovak Republic achieved the 

Table 2. Statistics of economic activities identified by the Mann-Whitney U test

Factor Mann–Whitney U Wilcoxon W Z
Asymp. Sig. 
(2–tailed)

C1. Rejection of corruption 15136.500 31426.500 –1.172 0.241

C2. Protection of intellectual property 16049.500 32339.500 –0.160 0.873

C3. After-sales or post-warranty service for customers 12629.500 28919.500 –3.772 0.000*

C4. Transparency of organization activities and publication of 
business results 14844.500 31134.500 –1.442 0.149

C5. Creation of job opportunities for people with special needs 
(sheltered workshop, employment of disabled people, mothers on 
maternity leave, etc.)

15418.000 31708.000 –0.820 0.412

C6. Maintaining above-standard loyal relationships within the 
supply-customer chain 15109.500 31399.500 –1.174 0.240

C7. Ensuring superior quality and safety of goods and services 16115.000 32405.000 –0.094 0.925

Note: * Indicates a significance level of 0.05. Grouping Variable: Country, n = 360.
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lowest indicator. This discrepancy raises questions 
about the awareness and implementation of CSR 
practices. A comprehensive scope of CSR activi-
ties is still lacking in these regions. As Schönborn 
et al. (2019) point out, across all the V4 countries, 
there are many examples of introducing small 
pieces of the overall CSR concept. 

The findings from studies conducted in the Slovak 
Republic shed light on the prevailing CSR land-
scape. Nadanyiova et al. (2021) found that over 
50% of companies demonstrate social responsi-
bility, and a similar proportion actively commu-
nicates their CSR activities to stakeholders. This 
indicates a positive trend in acknowledging the 
importance of CSR among Slovak businesses. 
However, as Ubrežiová et al. (2013) noted, the em-
phasis on environmental protection remains rela-
tively limited, ranking third among the addressed 
companies in their study that focused on CSR 
operations in general. Interestingly, the expected 
correlation between company size and CSR activi-
ties at the global environmental level, as assumed 
by Jurská-Tešovičová and Krchová (2022), did not 
materialize in the surveyed companies. This sug-
gests that the size of the enterprise does not sole-
ly determine environmental concerns. It implies 
that even smaller businesses have the potential to 
make a significant impact through their environ-
mental initiatives. There is a need for a broader un-
derstanding of CSR beyond mere philanthropy or 
public relations activities. 

Companies should strive for a more comprehen-
sive approach, integrating social, environmental, 
and economic considerations into their business 
strategies. By doing so, they can align their opera-
tions with sustainable principles and contribute 
to the well-being of society and the environment 
while securing long-term profitability. The results 
support the hypothesis that Slovak and Czech 
companies differ significantly in implementing 
social CSR activities, highlighting the need for 

tailored CSR strategies. The survey also serves as 
groundwork for further research on CSR practices 
in Slovak and Czech Republic to facilitate a deeper 
understanding of the role of CSR in these coun-
tries. It highlights a need to extend the research 
across a broader regional context and has certain 
potential biases as per the data that might affect 
its conclusions. This includes the sampling bias, 
as there is no information on the total number of 
companies related to the foreign mother company 
in either nation. 

Furthermore, the survey sample covering 180 
Slovak Czech companies is relatively small. This 
could limit the generalizability of the results and 
lead to biased conclusions. Regarding selection bias 
(Galant & Cadez, 2017), equal numbers of surveyed 
companies were selected per each nation, regard-
less of their size and scope of activities. As a result, 
the sample may not adequately reflect the overall 
spectrum of companies in each of the countries, 
which may result in skewed findings. Concerning 
cultural bias (Moehl & Friedman, 2022), the sur-
vey focuses solely on Slovak and Czech Republics, 
two neighboring countries with similar cultur-
al and historical backgrounds (Willard & Cingl, 
2017). This may limit the applicability of the find-
ings to other locations with more distant cultural 
and historical contexts. Therefore, future research 
should include more locations using more repre-
sentative sampling procedures. 

Although the findings may apply to other V4 
countries with similar cultural and histori-
cal foundations (Kovács et al., 2015; Ivanová & 
Masárová, 2018; Nguyen & Rajnai, 2022), such as 
Poland or Hungary, their generalizability is lim-
ited. Researchers should employ more representa-
tive sampling procedures and broaden the survey 
scope to include more varied company samples. 
This would contribute to the generalizability of the 
findings and provide a more thorough knowledge 
of CSR activities in different circumstances.

CONCLUSION

This study explored the implementation of social, environmental, and economic corporate social re-
sponsibility (CSR) activities in Slovak and Czech companies based on the triple bottom line (TBL) ap-
proach, and the main purpose was to seek and explain the main differences for better adaption of this 
concept in the future. The TBL approach emphasizes the interconnectedness of the social, environmen-
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tal, and economic pillars in achieving sustainable business practices and greater responsibility. The find-
ings revealed several significant differences between Slovak and Czech companies in implementing CSR 
activities. In terms of social activities, Slovak companies showed a higher level of compliance with equal 
opportunities in the workplace compared to Czech companies. However, Czech companies exhibited a 
higher average level of compliance with this factor. This indicates that while Slovak companies comply 
to some extent with equal opportunities overall, there is room for improvement in Czech companies. 

Furthermore, the study identified other significant social activities, including applying business ethics 
principles and promoting work-life balance. These findings highlight the importance of ethical conduct 
and employee well-being within the CSR framework. Regarding environmental activities, the study 
found that both Slovak and Czech companies demonstrated a relatively high level of implementation 
across various factors such as waste management, energy efficiency, and environmental impact assess-
ment. Companies in both countries recognize the significance of addressing environmental concerns 
and are taking steps to minimize their adverse impacts. Concerning economic activities, the study re-
vealed that Slovak companies exhibited a higher level of implementation in areas such as responsible 
supply chain management and fair competition. On the other hand, Czech companies showed a higher 
average level of compliance with economic factors overall. These results indicate variations in the two 
countries’ emphasis on different economic aspects of CSR.

The findings of this study contribute to a better understanding of the CSR landscape in the Slovak and 
Czech Republics, highlighting both similarities and differences in the implementation of CSR activities. 
It underscores the importance of effective communication and evaluation of CSR activities to develop a 
positive corporate identity. Companies should strive for comprehensive and coherent reporting of their 
sustainability efforts, considering the interests and expectations of multiple stakeholders.

The results may be affected by some biases. The response bias might be present because they are based 
on a questionnaire survey. Respondents could provide incomplete or inaccurate information or re-
spond in a socially acceptable way. Cultural bias can occur as well, so the results may not be general-
izable to other countries or regions due to the unique cultural environment of the Slovak and Czech 
Republics. There may be cultural differences in how people view CSR, which could impact the results. 
Therefore, care should be taken when extrapolating the results outside of the particular setting in 
which they were made.
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