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Abstract

Accounting information presented in financial statements is likened to a set of symbols. 
These symbols are expected to represent certain realities, which are called semantic 
meanings. One of the symbols presented in the financial statements is profit. As a com-
munication medium, the presentation of profits must be interpreted exactly the same 
as the intended meaning, so that accounting information becomes unbiased. The pur-
pose of this study is to reveal the understanding of the concept of profit based on se-
mantic meaning from the point of view of the accounting accountant. This study uses 
an interpretive qualitative approach. Data were obtained from structured interviews 
with informants, namely educator accountants in Indonesia with “mainstream and 
anti-mainstream” schools of thought. The results of the study reveal that the tendency 
has been a shift in thinking from educator accountants that originated from idealism 
to being pragmatic. The meaning of profit at the semantic level is not only materially 
interpreted. Although profit is used as an indicator of the success of the company, prof-
it is interpreted as a representation of changes in the company’s economic reality. That, 
the meaning of profit reflects the company’s efforts to improve its economic capacity 
and its usefulness to the wider community. In other words, that profit is an economic 
information instrument that is expected to provide value-added to its users.
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INTRODUCTION

Accounting products are financial statements that are expected to com-
municate as well as provide a benchmark for the success of the company. 
Accounting information presented therein is likened to a set of symbols. 
These symbols are expected to represent certain realities, which are called 
semantic meanings. Triyuwono (2003) states that through symbols, ac-
counting has affected the environment. One of the symbols presented in 
the financial statements is profit. As a communication medium, the pre-
sentation of profits must be interpreted exactly as the intended meaning. 
In other words, the presentation of profits must be able to represent the 
reality, so that the accounting information presented becomes unbiased.

At present the accounting situation is faced with a variety of increas-
ingly complex economic transactions, so that the meaning of profits 
tends not to represent reality to similar objects. This gives rise to un-
derstanding the concept of profit in a different meaning, that there 
are multiple interpretations of the meaning of profit. As a result, com-
municating the meaning of profit becomes ineffective, because the ac-
counting information presented is reflected biased.
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Disclosure of the meaning of profit has been done by several previous studies, including among others. 
Mursy and Rosadi (2013) revealed that profit is interpreted from its abstract form, feel, profit is interpreted 
as a form of gratitude and happiness, and profit serves as a spreader of happiness. Ubaidillah et al. (2013) 
revealed that there are three meanings of profit, namely: material profit, spiritual profit, and inner satis-
faction profit. Sari (2014) revealed that there are four meanings of profit, namely: material profit, spiritual 
profit, dignity profit, and inner satisfaction profit. Wafirotin and Marsiwi (2015) revealed that there were 
four profit perceptions, namely: material profit, spiritual profit, inner satisfaction profit, and ordinary sav-
ings profit. Asiyah et al. (2017) revealed that there are two meanings of profit, namely: material profit and 
spiritual profit. Based on some of the results of previous studies reflecting that the meaning of profit is not 
only materialistically defined, it contains the meaning of an expression of satisfaction (gratitude) for the 
usefulness that results from the process of achieving profit, which is referred to as spiritual profit.

Related to the relationship between profit and the meaning of reality represented, it allows the emer-
gence of differences in understanding the meaning of profit in the communication space. This differ-
ence in understanding the meaning of profit will certainly affect the effectiveness of the communication 
of the profit information presented. The numbers presented as profit information can be interpreted 
differently by the users. These different understandings can cause bias in responding to published eco-
nomic information. This can be a marker that profit does not have information content.

Some previous studies also revealed the empirical fact that profit as part of accounting products have 
information content that is reflected by investor responses to published information (Beaver, 1968; 
Landsman & Maydew, 2002; Bradshaw & Sloan, 2002; Puspitaningtyas, 2012, 2015, 2017; Scott, 2015). 
The information in question is the meaning of profit from the investor’s point of view, then what is the 
meaning of the profit presented in the financial statements? Does the profit information presented in 
the financial statements have the same meaning as represented by the accountant as the party present-
ing accounting information?

Analysis of this study uses a qualitative interpretive approach. The aim is to reveal understanding of the 
concept of profit as an economic information instrument based on semantic meaning from the point of 
view of educator accountants in Indonesia, with “mainstream and anti-mainstream” schools of thought. 
The educator accountant is an accountant who is in charge of accounting education, conducting teach-
ing, research and development of accounting education in universities. Disclosure of the meaning of 
profit based on the represented reality is expected to be useful for the users of accounting information 
in the decision-making process.

The question posed in this study is how does the meaning of profit at the semantic level be interpreted 
by an educator accountant? The literature review in this study begins with a description of the role of 
accounting as a business language. Furthermore, elaborated on the dynamics of understanding, that the 
concept of understanding can be applied to understand the reality that is represented. At the end, it is 
explained about the semiotic meaning of profit at the semantic level.

1. LITERATURE REVIEW

1.1. Accounting as a business 
language

Accounting products are information (Day, 1986; 
Beaver, 1989, Puspitaningtyas, 2012). Presentation 
of accounting information in financial state-
ments becomes a communication space between 

accountants (as parties providing accounting in-
formation) and non-accountants (as parties using 
accounting information). The success of commu-
nication cannot be separated from the response 
of users of accounting information. An integra-
tive approach is needed to understand account-
ing information. That, accounting information 
is not just a number, but there is a more complex 
meaning.
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Presentation of accounting information becomes 
a business language, which acts as a medium of 
communication between presenters and users of 
financial statements. As a language, accounting 
must present information that is reliable and rel-
evant, and free from bias. The choice of account-
ing method, estimation, classification, and format 
carried out in the mandatory disclosure is pre-
sented. However, the presentation format is as im-
portant as the information presented (published). 
Individuals can be affected by the presentation 
in a different format, even though they have the 
same information content. Ijiri (1975) states that 
accounting is closely related to communication. 
Although the measurement process in accounting 
has been carried out effectively, but if the infor-
mation produced is not properly communicated, 
the information presented becomes less likely to 
be useful.

Sylvia (2014) argues that as a business language, 
accounting communicates selectively silence, 
namely preferring silence to bad news but imme-
diately delivering good news to attract the atten-
tion of investors and creditors. In its development, 
accounting has the spirit to present honest infor-
mation about business activities. It is hoped that 
accounting will not only stand above the interests 
of the capital provider, but also be more humanis-
tic and spiritual, so that it is not only focused on 
the materialistic nature.

1.2. Accounting information 
relevance and its usefulness

The relevance of accounting information empha-
sizes the consideration of users and decision mak-
ing based on accounting information presented 
in the financial statements. The underlying con-
cept is that accounting information is predicted to 
have relevance to the value of the company. In oth-
er words, accounting information is seen as hav-
ing the ability to explain firm value (Beaver, 1968; 
Belkaoui, 1978; Belkaoui & Karpik, 1989; Easton & 
Harris, 1991; Ali, 1994; Bamber et al., 1997; Barth 
et al., 2001; Beaver, 2002; Cao, 2005; Hand, 2005; 
Rahmawati, 2005; Rahmawati & Suryani, 2005; 
Gallizo & Salvador, 2006; Ragab & Omran, 2006; 
Liu, J., & Liu, C., 2007; Tan & Lim, 2007; Vishnani 
& Shah, 2008; Oyerinde, 2009; So & Smith, 2009; 
Puspitaningtyas, 2010, 2011, 2012, 2015, 2017a, 

2017b; Scott, 2015; Uwuigbe et al., 2016). Thus, the 
information used as a consideration in the deci-
sion-making process is accounting information.

The concept of the relevance of accounting infor-
mation applies the decision usefulness approach 
to accounting information. This concept holds 
that if accountants cannot present financial state-
ments that are theoretically correct, at least they 
can try to make financial statements more useful 
(Puspitaningtyas, 2012, 2015, 2017a; Scott, 2015). 
Thus, the accounting information contained in 
the financial statements must provide value to its 
users in terms of decision making. This is consis-
tent with the purpose of presenting the financial 
statements contained in SFAC No. 1 concerning 
the objective of enterprise financial reporting for 
business (FASB, 1978) (paragraph 5).

Ball and Brown (1968) and Ball (2008) suggest 
that the usefulness of accounting information can 
be reflected in the reactions or responses of users 
to published financial statements. Information is 
evidence that has the potential to influence indi-
vidual decisions. Kim and Verrecchia (1997) and 
Scott (2015) state that information is individual. 
That is, individuals will give different reactions to 
the same source of information. Puspitaningtyas 
(2013) revealed that in addition to being influ-
enced by information received, decision making is 
also influenced by individual abilities and knowl-
edge. Therefore, individual psychological factors 
that are reflected as personal signals dominate the 
decision-making process. In other words, indi-
viduals have a psychological tendency to consider 
personal signals more than public signals.

The qualitative characteristics of the financial 
statements reflect that the presentation of the fi-
nancial statements must provide information 
that is useful for the users. Standar Akuntansi 
Keuangan (2017) state that there are four qualita-
tive characteristics of financial statements, name-
ly: understandable, relevant, reliable, and compa-
rable. Puspitaningtyas (2012) argues that accoun-
tants as accounting information presenters will 
not be able to present financial statements to be 
more useful until they know what the benefits of 
information are actually presented to their users. 
Therefore, this study also intends to reveal the use-
fulness of the presentation of profit information 
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by emphasizing the qualitative characteristics of 
“understandable”.

1.3. Dynamics of understanding  
and hermeneutics

Understanding means understanding in time and 
based on its historicity. Therefore, temporal pat-
tern understanding and presupposes a particu-
lar process. Understanding reflects the response 
or interpretation of each individual’s experience 
in the horizon. We are never the same, because 
we are always developing, including the process 
of understanding ourselves. The understanding 
process also requires reasoning, namely the pro-
cess of logical and systematic thinking to form 
the interpretation of a symbol. In addition, un-
derstanding is also influenced by prejudices from 
the past. There is a dialogic process in the dynam-
ics of understanding that is typified by conversa-
tion between subjects who understand and objects 
that are understood (Darmaji, 2013; Kau, 2014; 
Hasanah, 2017).

Efforts to gain understanding to find relevant 
meaning can be done through interpretive, as the 
basic principle of hermeneutics. Hermeneutics 
seeks to uncover the meaning behind symbols 
(Prihananto, 2014). The four key Gadamer herme-
neutics (Hanif, 2017), namely: awareness of “her-
meneutic situations”, the formation of “pre-under-
standing” in the reader who will influence him 
in dialogue with the text, communicating the 
reader horizon and text, and applying the “mean-
ing” of the text, not the objective meaning of the 
text. Hermeneutics is the science and art of build-
ing meaning through rational and imaginative 
interpretation. That, meaning is produced based 
on a mixture of horizons of thought of the author, 
reader, and text.

Accounting studies have developed in a mul-
tiparadigm perspective (Nurhayati, 2017; 
Qimyatussa’adah, 2017). An interpretive study, 
one of them is the hermeneutic approach needed 
to reveal the meaning based on the actual reali-
ty of the presentation of accounting information. 
The question is whether the intended reality is an 
objective state or a result of one’s mind attached to 
a subjective view? Qimyatussa’adah (2017) states 
that the hermeneutic approach emphasizes the 

process of translating and interpreting the text. In 
the process of understanding meaning, the her-
meneutic approach allows individual subjectivity 
to interpret symbols. However, there are limita-
tions to hermeneutics, one of which is the possi-
bility of interpretation over interpretation.

1.4. Semiotics of meanings  
in accounting communication

The interpretation of each individual will affect 
his understanding of the meaning of a symbol. 
Semiotics is a study of the search or assessment of 
the meaning of a symbol (Pradopo, 1998; Piliang, 
2004). Understanding the meaning that is relative-
ly the same will make it easier for individuals to 
interact in the communication space. The agreed 
symbols are the result of the reasoning process. 
The study of the search for meaning becomes im-
portant, because all human activities in their dai-
ly life have a broad potential for meaning. This 
meaning can be explained from various points of 
view and will be accepted by others who agree in 
the communication space. That, the symbols pre-
sented contain something meaningful.

Accounting is a symbol that represents a certain 
meaning and becomes a medium of communi-
cation of economic information between manag-
ers (as internal parties) and external parties who 
have interests (Belkaoui, 1980; Fischer & Stocken, 
2001; Suwardjono, 2005). As a language system, 
accounting symbols must contain economic in-
formation intended to simplify and facilitate the 
communication process between communicators 
and communicants (Li, 1972; Lee, 1982, Preston 
et al., 1996).

Referring to the results of a study by Riduwan et al. 
(2010), semiotics in accounting communication 
includes three levels, namely: 

a) semantics, intended to obtain an understand-
ing of the real reality represented in a symbol, 
especially the symbols presented in the finan-
cial statements; 

b) syntactic, intended to obtain an understand-
ing of the measurement of a symbol, espe-
cially the symbols presented in the financial 
statements; 
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c) pragmatics, aimed at gaining an understand-
ing of the benefits of presenting a symbol, es-
pecially the symbols presented in the financial 
statements. 

This study focuses on the understanding of the 
meaning of profit at the semantic level, which is 
intended to obtain an understanding of the reality 
of meaning represented in the profit symbol.

2. METHODS

This study uses an interpretive qualitative ap-
proach. An interpretive perspective emphasizes 
the meaning or interpretation of an individual 
towards a symbol (Qimyatussa’adah, 2017). Data 
were obtained from the results of structured inter-
views with informants, namely educator accoun-
tants in Indonesia, with “mainstream and anti-
mainstream” schools of thought. Mainstream is 
referred to as a school of thought that becomes a 
general habit, general behavior, is seen as some-
thing ordinary, normal, and something that seems 
natural and not strange; and vice versa.

The informant was chosen intentionally, based on 
the results of the background study on the flow of 
thought of the informants. Bungin (2003) states 
that informants are individuals who are consid-
ered to have knowledge and can provide informa-
tion as a result of their involvement in activities 
that are the target of the study. The interpretive 
approach is loaded with subjectivity. Triyuwono 
(2006) states that humans have subjectivity, if the 
subjectivity is integrated in the process of scien-
tific construction, then the resulting science will 
necessarily be full of value. Qualitative research 
is intended to understand the phenomenon of 
what is experienced by research subjects. Moleong 
(2010) suggests that qualitative research is orient-
ed to a deep understanding of a reality.

Why choose educator accountants as informants? 
Because, understanding of educator accountants 
will influence the process of knowledge transfer 
to its students; which is related to “how should 
symbols in accounting be interpreted, presented, 
and communicated?” Based on the results of the 
interview, the researcher tried to interpret the in-
tentions contained in the words conveyed by the 

informant. This interpretation will lead to an un-
derstanding of the meaning of profit at the seman-
tic level. Table 1 presents a list of informants in 
this study.

Table 1. List of Informants

No. Name (Initials) Institution

1 IT University of Brawijaya

2 UM Gajayana University of Malang

3
TS
HM
MS

University of Airlangga

4
RL
LM
LL

University of Sam Ratulangi

5
IA

MA
LOA

University of Halu Oleo

6

ADP
DDS
MSS
AAS
WW

University of Udayana

7 WT Handayani Management School of 
Denpasar

8 BH University of Trunojoyo

9 SI
VE University of Tanjungpura

10 AR Politeknik Negeri Pontianak

3. RESULTS AND DISCUSSION

3.1. Semiotic meanings of profit

Profit describes the achievement of the company’s 
financial performance in a period. Profit is called 
an economic information instrument. As an indi-
cator of performance achievement, profit is seen 
to be able to capture various financial phenomena, 
namely various events or transactions that can be 
measured with units of money and presented in 
financial statements. Therefore, financial state-
ments as accounting products are expected to pro-
vide economic information as a basis for decision 
making for interested parties.

The profit symbol that is operationally interpret-
ed as the excess of income above the expense in a 
certain period is justified by all informants, even 
though the profit does not always refer to cash 
inflows in real terms. Profit is reflected in the in-
crease in economic capacity. The intended profit is 
a symbol that represents a series of events related 
to different conditions and is seen as an indicator 
of a company’s performance achievement.
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The informants agreed that profit reflects the addi-
tional economic capacity of the company in a peri-
od, not just an additional amount of cash. Thirteen 
of the twenty-one informants (namely: IT, UM, 
TS, HM, MA, LOA, DDS, MSS, WW, BH, SI, AR 
and MS) asserted that increasing economic capac-
ity could occur due to, among others: increasing 
asset value other than cash, reduced debt, able to 
provide benefits to the surrounding environment, 
and so on. However, in the view of the informants, 
increasing economic capacity becomes difficult to 
understand at the level of practice because there 
is no standardization of disclosures in the pre-
sentation of financial statements. In addition, the 
accrual principle that is used as a calculation of 
the difference between income and expense also 
causes problems where the profit symbol is seen 
as not representing the company’s additional eco-
nomic capacity in real terms. In other words, the 
profit symbol is seen as not representing real real-
ity. The concept of the meaning of profit which is 
intended so that it can present the real reality? The 
meaning of the concept of profit at the semantic 
level is what is meant to be captured in this study.

3.2. Meaning of profit  
on semantic levels

Profit can be interpreted as an increase in eco-
nomic capacity. This meaning refers to the concept 
of economic profit developed by Fisher (classical 
economist). Fisher revealed that profit economics 
is a series of events that relate to different condi-
tions, including: profit inner satisfaction, real prof-
it, and profit money (Belkaoui, 2000; Sari, 2010). 
Sari (2010) defines profit as inner satisfaction as 
the actual profit of one’s consumption of goods 
and services that cause inner pleasure and satis-
faction. Although this profit cannot be measured 
directly, it can be proxied by actual profit. Profit 
is actually a statement of events that increases in-
ner pleasure and satisfaction. The size of profit is 
actually the cost of living. Profit of money are the 
amount of money received and used as consump-
tion to finance life.

Li (1972), Haried (1972; 1973), and Lee (1982) stat-
ed that the semantic problem in communicating 
accounting information consists of two things, 
namely: 1) words that become accounting sym-
bols can have different meanings in languages 

other than accounting, and 2) the standardiza-
tion of terms used in the presentation of finan-
cial statements tends not to represent real reality. 
Jones (1996) states that the semantic problem is 
derived from accounting symbols and the ability 
of users to understand the symbols of accounting. 
The consequences of these problems can lead to dif-
ferent perceptions of the meaning of an account-
ing symbol.

What is the interpretation of the meaning of profit 
at the semantic level by the informants? Thirteen 
of the twenty-one informants (namely: IT, UM, 
TS, Hm, MA, LOA, DDS, MSS, WW, BH, SI, AR, 
MS) agreed that the meaning of profit is not just 
material, but a way to provide benefits (value-add-
ed) to the surrounding environment . Therefore, 
profit is not related to calculation (how to mea-
sure or calculate), but related to what we get, how 
we get it, and the usefulness of what we have ob-
tained. Whereas, eight other informants (namely: 
RL, LM, LL, IA, ADP, AAS, WT, VE) argued that 
the company’s operational activities must be car-
ried out to achieve profit targets, so that it would 
increase the company’s wealth materially. Even so, 
some of the profits that the company successfully 
earns will be used to provide benefits for improv-
ing the welfare of the surrounding environment 
so that the sustainability of the company can be 
maintained. SI emphasized that in the process of 
knowledge transfer, he told students that the com-
pany’s goal was to maintain its survival, not just to 
achieve profit targets.

Based on the interpretation of the informants, it 
was concluded that the meaning of profit at the 
semantic level was not only viewed materially, 
but there was a meaning of profit which was re-
flected in the provision of usefulness to the sur-
rounding environment as an expression of grati-
tude. This interpretation underlies the emergence 
of the meaning of spiritual profit. That, there is no 

“sacrifice” in vain, there is hope that “future bene-
fits” will be received in the future. This meaning is 
expected to be understood by all business people, 
both presenters and users of accounting informa-
tion. The challenge is that a formula is needed in 
order to seek change in understanding the mean-
ing of profit by integrating various perspectives 
of usefulness (value-added), so that it is no longer 
shackled by materialistic means of profit.
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The results of this study are summarized in a 
chart and are presented in Figure 1. That based 
on “mainstream and anti-mainstream” schools 
of thought, there are two understandings of the 
meaning of profit at the semantic level, namely 
profit is defined materially, and profit is interpret-
ed spiritually. However, the two schools of thought 
tend to emphasize the usefulness of profits for the 
surrounding environment (value-added). “After 
the profit was obtained then for what?”

The meaning of profit in the semantic level is ex-
pected to represent the real economic reality of the 
company. Thus, profit does not mean reification, 
that the meaning of profit does not only reflect the 
results of the assessment of the company’s success 
as measured by the amount of material obtained. 
Referring to the results of a study by Heath (1987) 
and Ansari and Euske (1987) which exemplifies the 
problem of accounting communication with regard 
to profit reification, where profits are often the ob-
ject of being dammed which seems to be distribut-
ed, retained, reinvested, spent, etc. In fact, the sym-
bol of profit or loss is only a conceptual model and 
cannot be observed or measured directly.

The meaning of profit reification often causes 
problems in interpreting the meaning of profit, 

because the meaning of a symbol always requires 
interpretation efforts that aim to gain an under-
standing of the intended symbol (Schmidt, 2007). 
So, the interpretation of profit cannot be separated 
from the context, which depends on who is inter-
preting, what interests are behind, what are the 
objectives, how are their habits, knowledge and 
experience. Moreover, profit information will be 
useful if it can be understood about what is actu-
ally meant by profit. Thus, the results of this study 
find that the tendency has been a shift in thinking 
from educator accountants that originated from 
idealistic to pragmatic.

During this time, the thinking of an accountant 
(including an educator accountant) is seen as like-
ly to be idealistic, who does everything according 
to the beliefs he adheres to, has a straightforward 
view (even tends to be rigid) in accordance with 
applicable standards (regulations). Meanwhile, 
pragmatic thinking (referring to the Pragmatism 
Theory) that the truth of a knowledge is judged 
from the extent to which knowledge is beneficial 
to human life. Pragmatism always questions how 
its practical consequences are associated with 
usefulness for human life. Truth in pragmatic 
thinking is something that proves to be useful in 
practice.

CONCLUSION

Based on the frame of interpretation of educator accountants, this study concludes that profit is under-
stood as a symbol that reflects an increase in the economic capacity of a company, although it is not 
always marked by an increase in the amount of cash in a period in real terms. At the semantic level, un-
derstanding the concept of profit is not only materially defined, where profit is interpreted only opera-
tionally as a result of the comparison between income and expense. Although profit is used as an indi-
cator of the success of the company, profit is interpreted as a representation of changes in the company’s 

Figure 1. Understanding the meaning of profit at the semantic level

Profit

“Mainstream”

“Anti-mainstream”

Materialistic Profit

Sprititualistic Profit

Value-added
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economic reality. Whereas, the meaning of profit reflects the company’s efforts to improve its economic 
capacity and provide benefits to the wider community. In other words, that profit is an economic infor-
mation instrument that is expected to provide value-added to its users.

There are findings that the tendency has been a shift in thinking from educator accountants that origi-
nated from idealistic to pragmatic, so the implication of this study is the need for thinking to formulate 
the standardization of the presentation of financial statements relating to the disclosure of phenomena 
that reflect the improvement of the company’s economic capacity and its usefulness to the surrounding 
environment. How is the form and method of presenting the disclosure in the financial statements fur-
ther studies are needed, of course, taking into account the usefulness aspects of presenting accounting 
information for users.

REFERENCES

1. Ali, A. (1994). The Incremental 
Information Content of Earnings, 
Working Capital from Operations, 
and Cash Flows. Journal of 
Accounting Research, 32(1), 61-74. 
Retrieved from https://www.jstor.
org/stable/2491387

2. Ansari, S., & Euske, K. J. (1987). 
Rational, Rationalizing and 
Reifying Uses of Accounting Data 
in Organizations. Accounting, 
Organization and Society, 12(5), 
549-570. Retrieved from https://
www.sciencedirect.com/science/
article/pii/0361368287900080

3. Asiyah, Atmaja, A. W. T., & 
Herawati, N. T. (2017). Analisis 
Makna Keuntungan Menurut 
Pedagang Kaki Lima di Sepanjang 
Jalan Ahmad Yani Singaraja. 
e-Journal S1 Ak Universitas 
Pendidikan Ganesha, 7(1). 
Retrieved from https://ejournal.
undiksha.ac.id/index.php/S1ak/
article/download/10137/6460

4. Ball, R. (2008). What is the Actual 
Economic Role of Financial 
Reporting? Accounting Horizons, 
22(4), 427. https://doi.org/10.2308/
acch.2008.22.4.427

5. Ball, R., & Brown, P. (1968). 
An Empirical Evaluation of 
Accounting Income Numbers. 
Journal of Accounting Research, 
6(2), 159-178. https://doi.
org/10.2307/2490232

6. Bamber, l., Barron, O., & Stober, 
T. (1997). Trading Volume and 
Different Aspects of Disagreement 
Coincident with Earnings 
Announcements. The Accounting 

Review, 71(4), 575-597. Retrieved 
from https://www.jstor.org/sta-
ble/248176 

7. Bradshaw, M. T., & Sloan, R. G. 
(2002). GAAP versus the Street: 
an Empirical Assessment of 
Two Alternative Definitions of 
Earnings. Journal of Accounting 
Research, 40(1), 41-66. https://doi.
org/10.1111/1475-679X.00038

8. Barth, M. E., Beaver, W. H., & 
Landsman, W. R. (2001). The 
Relevance of The Value Relevance 
for Accounting Policy Makers: 
Another View. Journal of Accounting 
and Economics, 31(77-104), 1-38. 
Retrieved from https://econpa-
pers.repec.org/article/eeejaecon/
v_3a31_3ay_3a2001_3ai_3a1-
3_3ap_3a77-104.htm 

9. Beaver, W. H. (1968). The 
Information Content of Annual 
Earnings Announcements. Journal 
of Accounting Research, 6(Empirical 
Research in Accounting: Selected 
Studies), 67-92. Retrieved from 
http://dx.doi.org/10.2307/2490070

10. Beaver, W. H. (1989). Financial 
Reporting: an Accounting Revolution. 
Second Edition. New Jersey: 
Prentice Hall.

11. Beaver, W. H. (2002). Perspective 
on Recent Capital Market Research. 
The Accounting Review, 77(2), 
453-474. https://doi.org/10.2308/
accr.2002.77.2.453 

12. Belkaoui, A. (1978). Accounting 
Determinants of Systematic Risk 
in Canadian Common Stocks: a 
Multivariate Approach. Accounting 
and Business Research, 9(33), 3-10. 

https://doi.org/10.1080/00014788.1
978.9729130

13. Belkaoui, A. R. (1980). The 
Interprofessional Linguistic 
Communication of Accounting 
Concepts: An Experiment 
in Sociolinguistic. Journal of 
Accounting Research, 18(2), 362-374. 
https://doi.org/10.2307/2490583

14. Belkaoui, A. R. (2000). Accounting 
Theory (4th ed.) (516 p.). Australia: 
Thomson Learning.

15. Belkaoui A, & Karpik, P. G. 
(1989). Determinants of the 
Corporate Decision to Disclose 
Social Information. Accounting, 
Auditing & Accountability 
Journal, 2(1). https://doi.
org/10.1108/09513578910132240

16. Bungin, B. (2003). Analisis Data 
Penelitian Kualitatif: Pemahaman 
Filosofis dan Metodologis ke Arah 
Penguasaan Model Aplikasi. Jakarta: 
PT Raja Grafindo Persada.

17. Cao, Y. (2005). An Exploratory 
on Value Relevance of Sustainable 
Growth Rate. Journal of Modern 
Accounting and Auditing, 1(5), 
61-65.

18. Darmaji, A. (2013). Dasar-
Dasar Ontologis Pemahaman 
Hermeneutik Hans-Georg 
Gadamer. Refleksi, 13(4), 469-
494. https://doi.org/10.15408/ref.
v13i4.911 

19. Day, J. (1986). The Use of Annual 
Reports by UK Investment Analysis. 
Accounting and Business Research, 
16(64), 295-307. https://doi.org/10.1
080/00014788.1986.9729330



35

Accounting and Financial Control, Volume 2, Issue 1, 2018–2019

http://dx.doi.org/10.21511/afc.02(1).2018.03

20. Easton, P. D., & Harris, T. S. (1991). 
Earnings as an Explanatory 
Variable for Returns. Journal of 
Accounting Research, 29(1), 19-35. 
https://doi.org/10.2307/2491026 

21. Fischer, P. E., & Stocken, P. C. 
(2001). Imperfect Information and 
Credible Communication. Journal 
of Accounting Research, 39(1), 119-
134. https://doi.org/10.1111/1475-
679X.00006

22. Gallizo, J. L. & Salvador, M. (2006). 
Shares Prices and Accounting 
Variables: a Hierarchical Bayesian 
Analysis. Review of Accounting and 
Finance, 5(3), 268-278. https://doi.
org/10.1108/14757700610686813

23. Hand, J. R. M. (2005). The Value 
Relevance of Financial Statements 
in the Venture Capital Market. 
The Accounting Review, 80(2), 
613-648. https://doi.org/10.2308/
accr.2005.80.2.613

24. Hanif, M. (2017). Hermeneutika 
Hans-Georg Gadamer dan 
Signifikansinya terhadap 
Penafsiran Al-Qur’an. Maghza, 
2(1), 93-109. Retrieved from 
https://doi.org/10.24090/MAGH-
ZA.V2I1.1546

25. Haried, A. A. (1972). Semantic 
Dimensions of Financial 
Statements. Journal of Accounting 
Research, 10(2), 376-391. https://
doi.org/10.2307/2490016 

26. Haried, A. A. (1973). Measurement 
of Meaning in Financial Reports. 
Journal of Accounting Research, 
11(1), 117-145. https://doi.
org/10.2307/2490285

27. Hasanah, H. (2017). Hermeneutik 
Ontologis_Dialektis Hans-Georg 
Gadamer (Produksi Makna 
Wayang sebagai Metode Dakwah 
Sunan Kalijogo). Jurnal At-
Taqaddum, 9(1), 1-33. http://dx.doi.
org/10.21580/at.v9i1.1785

28. Heath, L. C. (1987). Accounting, 
Communication, and the 
Pygmalion Syndrome. Accounting 
Horizons, 1-8.  

29. Ijiri, Y. (1975). Theory of 
Accounting Measurement (210 p.). 
Sarasota: American Accounting 
Association.

30. Jones, M. J. (1996). Readability of 
Annual Reports: Western versus 

Asian Evidence – A Comment 
to Contextualize. Accounting, 
Auditing and Accountability 
Journal, 9(2), 86-91. https://doi.
org/10.1108/09513579610116376

31. Kau, S. A. P. (2014). Hermeneutika 
Gadamer dan Relevansinya dengan 
Tafsir. Jurnal Farabi, 11(1), 141-159. 
Retrieved from http://download.
portalgaruda.org/article.php?articl
e=266724&val=6178&title=HERM
ENEUTIKA%20GADAMER%20
%20DAN%20RELEVANSIN-
YA%20DENGAN%20TAFSIR 

32. Kim, O., & Verrecchia, R. E. (1997). 
Pre-announcements and Event-
Period Private Information. Journal 
of Accounting and Economics, 24, 
395-419. http://dx.doi.org/10.1016/
S0165-4101(98)00013-5 

33. Landsman, W. R., & Maydew, E. 
L. (2002). Has the Information 
Contents of Quarterly Earnings 
Announcements Declined in the 
Past Three Decades? Journal of 
Accounting Research, 40(3), 797-
808. https://doi.org/10.1111/1475-
679X.00071

34. Lee, T. A. (1982). Chambers and 
Accounting Communication. 
Abacus, 18(2), 152-165. https://
doi.org/10.1111/j.1467-6281.1982.
tb00032.x 

35. Li, D. H. (1972). The Semantic 
Aspect of Communication Theory 
and Accountancy. Journal of 
Accounting Research, 10(2), 102-
107.

36. Liu, J., & Liu, C. (2007). Value 
Relevance of Accounting 
Information in Different Stock 
Market Segments: the Case of 
Chinese A-, B-, and H- Shares. 
Journal of International Accounting 
Research, 6(2), 55-81. http://doi.
org/10.2308/jiar.2007.6.2.55 

37. Moleong, L. J. (2010). Metodologi 
Penelitian Kualitatif. Bandung: 
Remaja Rosdakarya.

38. Mursy, A. L., & Rosidi. (2013). 
Sentuhan Rasa di Balik 
Makna Laba. Jurnal Akuntansi 
Multiparadigma, 4(2), 165-176. 
http://dx.doi.org/10.18202/ja-
mal.2013.08.7190

39. Nurhayati (2017). Melukiskan 
Akuntansi dengan Kuas Interpretif. 
BISNIS: Jurnal Bisnis dan 

Manajemen Islam, 3(1), 174-193. 
Retrieved from http://journal.
stainkudus.ac.id/index.php/Bisnis/
article/view/1481 

40. Oyerinde, D. T. (2009). Analisis 
Laporan Keuangan. Yogyakarta: 
Liberty.

41. Piliang, Y. A. (2004). Semiotika 
Teks: Sebuah Pendekatan Analisis 
Teks. MEDIATOR, 5(2), 189-198. 
Retrieved from https://ejournal.
unisba.ac.id/index.php/mediator/
article/view/1156 

42. Pradopo, R. D. (1998). Semiotika: 
Teori, Metode, dan Penerapannya. 
Humaniora, 10(1), 42-48. Retrieved 
from  https://doi.org/10.22146/
jh.v10i1.607 

43. Preston, A. M., Wright, C., & 
Young, J. J. (1996). Imag[in]
ing Annual Reports. Accounting, 
Organization and Society, 
21(1), 113-137. https://doi.
org/10.1016/0361-3682(95)00032-5

44. Prihananto. (2014). Aplikasi 
Hermeneutika Gadamer sebagai 
Teknik Analisi Pesan Dakwah. 
Jurnal Komunikasi Islam, 4(1), 
143-168. 

45. Puspitaningtyas, Z. (2010). 
Manfaat Informasi Akuntanso 
untuk Memprediksi Risiko 
Investasi Saham Berdasarkan 
Pendekatan Decision Usefulness. 
Jurnal Akuntansi Multiparadigma, 
1(3), 467-488. http://dx.doi.
org/10.18202/jamal.2010.12.7105

46. Puspitaningtyas, Z. (2011). 
Pembentukan Model Prediksi 
Risiko Investasi Saham 
Berdasarkan Decision Usefulness 
Approach of Accounting 
Information. Prosiding Seminar 
Nasional dan Call for Paper 2011: 
Kajian Penelitian Aktual Guna 
Pengembangan Teori Baru Bidang 
Ekonomi dan Bisnis, 43-58.

47. Puspitaningtyas, Z. (2012). 
Relevansi Nilai Informasi 
Akuntansi dan Manfaatnya Bagi 
Investor. Ekuitas: Jurnal Ekonomi 
dan Keuangan, 16(2), 164-183. 
Retrieved from https://scholar.
google.co.id/citations?user=ajS7K
xgAAAAJ&hl=id#d=gs_md_cita-
d&p=&u=%2Fcitations%3Fview_
op%3Dview_citation%26hl%3
Did%26user%3DajS7KxgAAA



36

Accounting and Financial Control, Volume 2, Issue 1, 2018–2019

http://dx.doi.org/10.21511/afc.02(1).2018.03

AJ%26citation_for_vi ew %3 Da-
jS7KxgAAAAJ%3Au5HHmVD_
uO8C%26tzom%3D-420 

48. Puspitaningtyas, Z. (2013). 
Perilaku Investor dalam 
Pengambilan Keputusan Investasi 
di Pasar Modal. Prosiding Seminar 
Nasional & Call for Paper Forum 
Manajemen Indonesia (FMI) ke-5, 
Pontianak. Retrieved from http://
repository.unej.ac.id/handle/1234
56789/1583?show=full 

49. Puspitaningtyas, Z. (2015). 
Prediksi Risiko Investasi Saham: 
Decision Usefulness Approach. 
Yogyakarta: Griya Pandiva.

50. Puspitaningtyas, Z. (2017a). 
Estimating Systematic Risk for 
the Best Investment Decisions 
on Manufacturing Company 
in Indonesia. Investment 
Management and Financial 
Innovations, 14(1), 46-54. 
http://dx.doi.org/10.21511/
imfi.14(1).2017.05 

51. Puspitaningtyas, Z. (2017b). Is 
Financial Performance Reflected 
in Stock Prices? Advances 
in Economics, Business and 
Managemenr Research, 40, 17-
28. http://dx.doi.org/10.2991/
icame-17.2017.2

52. Qimyatussa’adah. (2017). 
Perspektif Interpretif 
Hermeneutik. Jurnal AKSI 
(Akuntansi dan Sistem Informasi), 
1(1), 18-28. https://doi.
org/10.32486/aksi.v1i1.101 

53. Ragab, A. A., & Omran, M. M. 
(2006). Accounting Information, 
Value Relevance, and Investors’ 
Behavior in the Egyptian Equity 
Market. Review of Accounting and 
Finance, 5(3), 279-297. https://doi.
org/10.1108/14757700610686444

54. Rahmawati. (2005). Relevansi 
Nilai Informasi Akuntansi 
dengan Pendekatan Terintegrasi: 
Hubungan Nonlinier. Simposium 
Nasional Akuntansi 8 Solo, 308-
324. Retrieved from https://
smartaccounting.files.wordpress.
com/2011/03/kakpm-19.pdf 

55. Rahmawati, & Suryani, T. (2005). 
Over Reaksi Pasar terhadap Harga 
Saham Perusahaan Manufaktur 
di Bursa Efek Jakarta. Simposium 
Nasional Akuntansi 8 Solo, 
64-74. Retrieved from https://
smartaccounting.files.wordpress.
com/2011/03/kakpm-01.pdf 

56. Riduwan, A., Triyuwono, I., 
Irianto, G., & Ludigdo, U. (2010). 
Semiotika Laba Akuntansi: 
Studi Kritikal-Posmodernis 
Derridean. Jurnal Akuntansi dan 
Keuangan Indonesia, 7(1), 38-60. 
Retrieved from http://down-
load.portalgaruda.org/article.
php?article=144546&val=1200 

57. Sari, D. P. (2010). Tafsir 
“Keuntungan” bagi Profesi 
Dokter dengan Pendekatan 
Hermeneutika Intensionalisme. 
Simposium Nasional Akuntansi 
XIII, Purwokerto 2010. Retrieved 
from http://lib.ibs.ac.id/materi/
Prosiding/SNA%20XIII%20
(simposium%20nasional%20akun-
tansi%20XIII)%20Unsud/makalah/
AKPM_76_Q.pdf 

58. Sari, D .P. (2014). Apa Makna 
“Keuntungan” Bagi Profesi Dokter? 
Jurnal Akuntansi Multiparadigma: 
JAMAL, 5(1), 130-138. http://
dx.doi.org/10.18202/ja-
mal.2014.04.5011

59. Schmidt, D. J. (2007). Speaking 
of Language: On The Future 
of Hermeneutics. Research in 
Phenomenology, 37(2), 271-284. 
Retrieved from https://search.
proquest.com/openview/afac4b69
6cc136b3eced806787968a20/1?pq-
origsite=gscholar&cbl=36827 

60. Scott, W. R. (2015). Financial 
Accounting Theory. Seventh Edition. 
Toronto, Ohio: Pearson Education 
Canada, Inc.

61. So, S. H. H., & Smith, M. (2009). 
Value-Relevance of Presenting 
Changes in Fair Value of 
Investment Properties in the 
Income Statement: Evidence 
from Hong Kong. Accounting and 
Business Research, 39(2), 103-118. 
https://doi.org/10.1080/00014788.2
009.9663352

62. Standar Akuntansi Keuangan 
(2017). Kerangka Dasar 
Penyusunan dan Penyajian Laporan 
Keuangan. Jakarta: Penerbit 
Salemba Empat.

63. Suwardjono. (2005). Teori 
Akuntansi: Perekayasaan Pelaporan 
Keuangan. Edisi Ketiga, Cetakan 
Pertama, Yogyakarta: BPFE.

64. Sylvia, S. (2014). Membawakan 
Cinta Untuk Akuntansi. Jurnal 

Akuntansi Multiparadigma: JAMAL, 
5(1), 139-148. http://dx.doi.
org/10.18202/jamal.2014.04.5012 

65. Tan, P. M. S., & Lim, C. Y. (2007). 
The Value Relevance of Accounting 
Variables and Analysts’ Forecasts: 
The Case of Biotechnology 
Firms. Review of Accounting and 
Finance, 6(3), 233-253. https://doi.
org/10.1108/14757700710777992 

66. Triyuwono, I. (2003). Konsekuensi 
Penggunaan Entity Theory sebagai 
Konsep Dasar Standar Akuntansi 
Perbankan Syari’ah. Jurnal 
Akuntansi & Auditing Indonesia, 
7(1), 37-51. Retrieved from http://
www.jurnal.uii.ac.id/JAAI/article/
view/849 

67. Triyuwono, I. (2006). Perspektif, 
Metodologi, dan Teori Akuntansi 
Syariah. Jakarta: Raja Grafindo 
Persada.

68. Ubaidillah, A., Mulyani, S., & 
Effendi, D. E. (2013). Makna 
Keuntungan Bagi Pedagang Kaki 
Lima (Studi pada Pedagang Kaki 
Lima di Bangsri Jepara). Jurnal 
Akuntansi & Investasi, 14(1), 65-77. 
Retrieved from http://journal.umy.
ac.id/index.php/ai/article/view/496 

69. Uwuigbe, O. R., Uwuigbe, U., 
Jafaru, J., Igbinoba, E. E., & 
Oladipo, O. A. (2016). Value 
Relevance of Financial Statements 
and Share Price: a Study of Listed 
Banks in Nigeria. Banks and Bank 
Systems, 11(4), 135-143. http://
dx.doi.org/10.21511/bbs.11(4-
1).2016.04

70. Vishnani, S., & Shah, B. K. (2008). 
Value Relevance of Published 
Financial Statements – with Special 
Emphasis on Impact of Cash Flow 
Reporting. International Research 
of Finance and Economics, 17(1), 
84-90.

71. Wafirotin, K. H., & Marsiwi, D. 
(2015). Persepsi Keuntungan 
Menurut Pedagang Kaki Lima 
di Jalan Baru Ponorogo. Jurnal 
Ekuilibrium, 13(2), 24-36. http://
dx.doi.org/10.24269/ekuilibrium.
v10i1.46


	“Understanding the concept of profit as an economic information instrument: disclosure of semantic meanings”

