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Abstract

This study investigates the relationships between women economic empowerment, 
self-efficacy, and women technology entrepreneurship intention among women op-
erating online businesses in Saudi Arabia. A cross-sectional study design was utilized, 
with data collected from 256 women entrepreneurs engaged in various online business 
ventures through a convenience sampling technique. This sample was chosen due to 
its direct relevance to the study’s objective of understanding the entrepreneurial inten-
tions of economically active women in the digital space. The analysis, conducted using 
structural equation modeling, revealed several important findings. Women econom-
ic empowerment was found to have a significant positive effect on self-efficacy (β = 
0.607), indicating that increased economic resources and opportunities enhance wom-
en’s confidence in their abilities. Additionally, self-efficacy was identified as a signifi-
cant predictor of women technology entrepreneurship intention (β = 0.44), suggesting 
that women with higher self-confidence are more likely to pursue technology entrepre-
neurship. Moreover, women economic empowerment was found to have a direct effect 
on technology entrepreneurship intention (β = 0.351). Importantly, self-efficacy medi-
ated the relationship between economic empowerment and entrepreneurial intentions 
(β = 0.267), highlighting that economic empowerment influences entrepreneurial aspi-
rations both directly and indirectly through its impact on self-efficacy. These findings 
underscore the importance of economic support and confidence-building initiatives in 
promoting technology entrepreneurship among women. The study suggests that tar-
geted policies and programs should focus on enhancing economic opportunities and 
building self-efficacy to foster greater participation in technology entrepreneurship.
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INTRODUCTION

Women empowerment stands as one of the most significant social 
and economic priorities of the 21st century, addressing the enhance-
ment of women’s roles, especially for those marginalized within so-
ciety (Ghasemi et al., 2019). Empowering women is not only a matter 
of individual equity but also a catalyst for broader societal progress. 
Women hold the potential to initiate substantial change within their 
families, which can have a ripple effect on the broader economic and 
social development of Saudi Arabia. Yet, Saudi women have histori-
cally faced several challenges in cultural, economic, educational, and 
employment domains. Systemic issues, such as limited access to finan-
cial resources and essential assets, which restrict autonomy and em-
powerment, often compound these challenges (Tawfik et al., 2020).

In the realm of technology entrepreneurship, empowerment takes on 
an added dimension. Women’s perceptions of their ability to succeed 
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play a critical role in their decision to engage in and persist with entrepreneurial ventures (Alateeg et al., 
2024). This is particularly pertinent in Saudi Arabia, where rapid advancements in technology and digi-
tal innovation are reshaping the economic landscape. As the country prioritizes technological develop-
ment, understanding the drivers of women’s entrepreneurial intentions in this sector is vital. While there 
is growing support for women in business, addressing specific barriers and enablers – such as societal 
norms, access to education, mentorship, and funding – is crucial to fully unlock their potential. Efforts 
to promote gender-inclusive entrepreneurship not only empower women but also contribute to the na-
tion’s vision for sustainable economic development. A more comprehensive approach to understanding 
and addressing the factors influencing women’s participation in technology entrepreneurship can lead 
to transformative outcomes for individuals, families, and society at large (Alateeg & Alhammadi, 2023).

1. LITERATURE REVIEW 

AND HYPOTHESES 

DEVELOPMENT

Women entrepreneurship encompasses the estab-
lishment and management of businesses by wom-
en across diverse sectors, such as technology, retail, 
services, and manufacturing (Yadav & Unni, 2016; 
Jakhar & Krishna, 2020). This field tackles distinct 
challenges such as restricted access to capital, gen-
der biases, and the difficulty of balancing business 
ventures with family responsibilities. Women en-
trepreneurs often benefit from targeted support 
structures like mentorship programs, networking 
opportunities, and supportive policies (Sarfaraz et 
al., 2014). Their businesses significantly contribute 
to job creation and innovation (Cardella et al., 2020).

Women economic empowerment encompasses a 
broad range of factors including access to finan-
cial resources, education, and training opportuni-
ties (Tang, 2022). Economic empowerment equips 
women with the resources to enhance their eco-
nomic position and exercise more control over 
their financial prospects (Laszlo et al., 2020). This 
empowerment is important related to technol-
ogy entrepreneurship, where initial capital, tech-
nical skills, and business acumen are essential 
for launching and sustaining successful ventures 
(Al-Qahtani et al., 2020). In Saudi Arabia, recent 
reforms designed to boost women’s involvement 
in the workforce and entrepreneurship highlight 
an increasing acknowledgment of the impor-
tance of economic empowerment in driving busi-
ness success (Ali et al., 2021). However, despite 
these advancements, women still face challenges 
to get resources and opportunities, which can af-
fect their entrepreneurial ambitions. The evolving 

landscape of global entrepreneurship increasingly 
highlights the significance of technology-driven 
ventures as key drivers of economic growth and 
innovation (Zapata-Huamaní et al., 2019). In this 
context, understanding the factors that influence 
women’s participation in technology entrepre-
neurship is crucial, especially in regions where 
traditional barriers to entry remain prevalent 
(Shrivastava, 2021). Saudi Arabia, with its rapidly 
developing economy and progressive social poli-
cies, provides a compelling backdrop for exam-
ining these dynamics (Aleidi & Chandran, 2019). 
The intersection of women economic empower-
ment, self-efficacy, and women technology entre-
preneurship intention represents a critical area of 
study in this regard.

For decades, Saudi women have faced systemic in-
equality and discrimination. Nevertheless, through 
persistence and determination, they have made 
considerable progress in advocating for their rights 
and advancing their empowerment, particular-
ly from an economic perspective. In recent years, 
Saudi women have gained greater access to educa-
tion, entered the workforce, and become integral 
contributors to the Kingdom’s Vision 2030. They 
have also achieved higher representation in leader-
ship roles across both government and private sec-
tors. The Saudi government has implemented nu-
merous initiatives aimed at empowering women in 
entrepreneurship, safeguarding their rights, and 
promoting their participation in public life, all con-
tributing to national growth. Additionally, reforms 
in legislation and policy have accelerated the inclu-
sion of women in key sectors. These long-term ef-
forts to reform legal frameworks have provided 
women with increased freedom to work and partic-
ipate in society, leading to tangible progress. While 
significant advancements have been made, further 
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efforts are needed to fully realize the potential of 
Saudi women (Varshney, 2019; Tawfik et al., 2020).

The active participation of women is crucial for 
Saudi Arabia’s economic growth, as it holds the 
key to unlocking the nation’s full potential. If the 
Kingdom is to remain competitive, particularly in 
its oil industry and other economic sectors, the in-
clusion of women in the workforce is essential for 
achieving Vision 2030 (Naseem & Dhruva, 2017). 
The discourse surrounding WE has gained consid-
erable momentum, with women’s rights becoming 
a pivotal issue in national policy. The Saudi gov-
ernment has increasingly recognized the critical 
role women play, making their empowerment a 
central element of national development agendas. 
Through strategic reforms in policies and regula-
tions, women have been granted the right to con-
tribute across all sectors of the economy. Their 
growing presence in both public and private do-
mains is now seen as a driving force for poverty re-
duction and an essential contributor to increasing 
GDP of Saudi Arabia (Tawfik et al., 2020).

Tech entrepreneurship intention refers to the de-
sire to start and manage technology-focused busi-
nesses (Mivehchi, 2019). This includes developing 
new technologies or innovative applications of ex-
isting ones. Factors influencing tech entrepreneur-
ship intention include a passion for technology, 
market opportunities, and the readiness to engage 
in tech innovation (Paoloni et al., 2019). Success in 
tech entrepreneurship typically requires a combi-
nation of technical skills, business knowledge, and 
access to resources such as tech incubators, accel-
erators, and funding sources. This intention often 
intersects with women entrepreneurship, as many 
women are increasingly pursuing tech ventures, 
leveraging their skills to contribute to the tech in-
dustry and drive innovation (Pinem, 2019).

Women technology entrepreneurship intention re-
fers to the motivation and determination of wom-
en to engage in entrepreneurial ventures within 
the technology sector (Aleidi & Chandran, 2019). 
This concept highlights the desire of women to es-
tablish, develop, or manage businesses that lever-
age technological innovations or operate within 
tech-driven industries (Shrivastava, 2021). Several 
key factors influence women’s intentions in this 
area (Zapata-Huamaní et al., 2019). Additionally, 

economic empowerment – including access to fi-
nancial resources, independence, and supportive 
policies – enables women to see entrepreneurship 
as a viable career path in the tech sector.

Women’s Economic Empowerment involves en-
hancing women’s control over economic resourc-
es, increasing their financial independence, and 
improving their economic status (Al-Qahtani et 
al., 2020). This concept is multifaceted and in-
cludes ensuring women have access to financial 
resources, which are crucial for starting and sus-
taining businesses, investing in education, and 
improving their living conditions (Ali et al., 2021). 
Additionally, educational and vocational training 
plays a vital role, as acquiring relevant skills and 
knowledge can significantly boost women’s em-
ployability and entrepreneurial potential. Dahlum 
et al. (2022) demonstrated a robust correlation be-
tween women’s political empowerment and eco-
nomic growth, with the former significantly en-
hancing technological advancement. Numerous 
studies have highlighted the influence of gender 
equality and female empowerment on economic 
performance, including growth metrics (Cuberes 
& Teignier, 2014; Altuzarra et al., 2021; Santos 
Silva & Klasen, 2021). The capacity to leverage so-
cial capital and collective responsibility facilitates 
the empowerment of female entrepreneurs, en-
abling them to expand their businesses and sus-
tain their entrepreneurial ventures. Sustainable 
entrepreneurship provides female entrepreneurs 
with the opportunity for professional develop-
ment while maintaining the flexibility to balance 
work and family commitments (Yudiastuti et al., 
2021). The research on SMEs revealed that female-
led firms in the informal sector exhibited lower av-
erage value-added, whereas women-led medium-
sized enterprises in the formal sector demonstrat-
ed higher value-added in Vietnam (Bui & Long, 
2021). Manzoor et al. (2018) underscored the criti-
cal need for genuine empowerment and societal 
inclusion of women. Female entrepreneurs often 
engage in the informal economy due to various 
factors such as poverty, inflation, and the neces-
sity to support and enhance family income. 

Self-efficacy is the belief an individual holds in their 
ability to carry out actions required to achieve spe-
cific performance outcomes. This concept, central 
to Albert Bandura’s social cognitive theory, em-
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phasizes the role of self-perception (Bandura, 2001). 
Self-efficacy affects various domains of life, includ-
ing academic achievements, career success, and per-
sonal growth (Abele & Spurk, 2009). They tend to 
approach difficult tasks with a sense of confidence 
and perseverance, which significantly enhances 
their performance and outcomes. Self-efficacy is 
crucial as it affects an entrepreneur’s confidence 
in their ability to manage and grow their business. 
High levels of self-efficacy enable entrepreneurs to 
navigate obstacles, adapt to changes, and capitalize 
on opportunities (Gielnik et al., 2020). It influences 
their decision-making processes, risk-taking be-
havior, and overall resilience in the entrepreneurial 
journey (Setiawan, 2014).

For women aspiring to enter the technology sector, 
high self-efficacy can enhance their confidence 
in handling technological challenges, pursuing 
innovative ideas, and managing entrepreneurial 
tasks. Women’s economic empowerment involves 
gaining control over resources, financial inde-
pendence, and improved social status, which can 
positively influence their entrepreneurial aspira-
tions. However, the direct relationship between 
economic empowerment and technology entre-
preneurship intention might be influenced by self-
efficacy. Specifically, economic empowerment can 
enhance women’s self-efficacy by providing them 
with resources, opportunities, and a supportive 
environment that boosts their confidence in their 
entrepreneurial abilities. 

This study aims to investigate the relationships 
between women economic empowerment, self-ef-
ficacy, and women technology entrepreneurship 
intention among women operating online busi-
nesses in Saudi Arabia. Hence, the following hy-
potheses are proposed:

H1: Women economic empowerment influences 
self-efficacy.

H2: Women economic empowerment influ-
ences women technology entrepreneurship 
intention.

H3: Self-efficacy influences women technology 
entrepreneurship intention.

H4: Self-efficacy mediates between women eco-
nomic empowerment and women technology 
entrepreneurship intention.

“Figure 1 presents a research model.” 

2. METHODOLOGY

A cross-sectional study design was used for this re-
search, focusing on women who operate online busi-
nesses in Saudi Arabia. This specific group was se-
lected due to its increasing role in the digital econ-
omy and its potential to drive innovation and eco-
nomic growth. Women entrepreneurs engaged in 
online businesses represent a growing segment of the 
Saudi economy, particularly in light of national poli-
cies promoting digital transformation and female 
economic participation. The study’s focus on this 
demographic provides insights into how economic 
empowerment and self-efficacy influence their en-
trepreneurial intentions, addressing gaps in research 
on female entrepreneurship in emerging markets. 
Data were gathered from 256 participants using a 
convenience sampling technique, which facilitated 
practical data collection from women actively en-
gaged in e-commerce, digital services, and online 
retail. To gauge responses, a 5-point Likert scale was 
utilized, enabling participants to express their level 

“Figure 1. Research model
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of agreement or disagreement with various state-
ments. The survey included measures for three key 
constructs: women economic empowerment, as-
sessed through 3 items adapted from Scheyvens 
(1999) and Hassan et al. (2022); self-efficacy, evalu-
ated with 5 items adapted from Yoopetch (2021) and 
Al-Rashdi and Abdelwahed (2022); and women tech-
nology entrepreneurship intention, measured using 
3 items adapted from Lee et al. (2004) and Hassan et 
al. (2022). Data analysis was performed using struc-
tural equation modeling with SmartPLS software, 
version 4, to measure the relationships among these 
constructs and test the proposed hypotheses.

3. RESULTS

Table 1 presents the profile of the participants (n = 
256), all of them are women in Saudi Arabia. The 
majority of participants fall within the 35-44 age 
group (44%), followed by 25–34-year-olds (35%), and 
a smaller portion aged 45-54 years (21%). In terms of 
education, 71% hold a Bachelor’s degree, while 29% 
have a Master’s degree. Regarding work experience, 
nearly half of the participants (46%) have 1-5 years 
of experience, indicating a large number of relative-
ly early-career professionals. Additionally, 30% have 
6-10 years of experience, while 12% have less than 1 
year, and another 12% possess 11-15 years of experi-
ence. These data reflect a predominantly mid-aged, 
well-educated group of women with diverse profes-
sional experience levels, concentrated mainly in the 
early to mid-career stages.

“Table 1. Participants profile (n = 256)”

Frequency Percent

Age

25-34 89 35%

35-44 113 44%

45-54 54 21%

Education
“Bachelor’s degree” 183 71%

“Master’s degree” 73 29%

Experience

“Less than 1 year” 31 12%

“1-5 years” 119 46%

“6-10 years” 76 30%

“11-15 years” 30 12%

Table 2 outlines the measurement model re-
sults, confirming the reliability and valid-
ity of the study’s constructs. Women Economic 
Empowerment shows a Cronbach’s alpha of 0.742, 

CR of 0.853, and AVE of 0.662, indicating strong 
reliability and convergent validity. Self-efficacy has 
a Cronbach’s alpha of 0.833, CR of 0.882, and AVE 
of 0.599, demonstrating solid reliability. Women 
Technology Entrepreneurship Intention has a 
Cronbach’s alpha of 0.788, CR of 0.778, and AVE 
of 0.54, indicating moderate reliability. All item 
loadings exceed 0.7, confirming the model’s valid-
ity. Table 3 demonstrates the discriminant validity 
of the constructs using the Fornell-Larcker crite-
rion, confirming that they are distinct. 

Table 4 presents the path coefficients and statisti-
cal significance of the hypothesized relationships, 
providing empirical validation for the study’s theo-
retical framework. The path from women economic 
empowerment to self-efficacy (β = 0.607, p < 0.001) 
indicates a strong and positive association, affirm-
ing that financial resources, business opportunities, 
and economic autonomy significantly boost wom-
en’s confidence in their entrepreneurial capabilities. 
This suggests that policies aimed at increasing eco-
nomic support can directly enhance women’s self-
efficacy, thereby creating a more favorable environ-
ment for entrepreneurial engagement.

The relationship between women economic em-
powerment and women technology entrepreneur-
ship intention (β = 0.351, p < 0.001) is statistically 
significant, confirming that economic empower-
ment directly stimulates entrepreneurial aspira-
tions. This highlights the crucial role of financial 
independence, access to resources, and market 
opportunities in encouraging women to explore 
technology-based ventures. Therefore, govern-
ments and policymakers should design financial 
assistance programs and infrastructure that facili-
tate women’s access to digital entrepreneurship.

The path from self-efficacy to women technology 
entrepreneurship intention (β = 0.44, p < 0.001) 
further demonstrates that self-confidence and 
personal belief in one’s abilities are crucial de-
terminants of entrepreneurial intention. Women 
who perceive themselves as competent and capa-
ble are more inclined to pursue business ventures, 
particularly in the technology sector. Training 
programs that foster leadership skills, business 
acumen, and technological literacy can thus play 
a vital role in enhancing self-efficacy and, subse-
quently, entrepreneurial participation.
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Finally, the mediation effect of self-efficacy in the 
relationship between women economic empow-
erment and women technology entrepreneurship 
intention (β = 0.267, p < 0.001) underscores its 
pivotal role in translating economic support into 
entrepreneurial action. This means that while eco-
nomic empowerment provides the necessary re-
sources, it is the accompanying psychological em-
powerment (reflected in self-efficacy)  thatenables 
women to take proactive steps toward entrepre-

neurship. Investment in mentorship, skill-build-
ing initiatives, and networking opportunities can 
strengthen this pathway, ensuring that economic 
empowerment translates into tangible entrepre-
neurial outcomes.

The R-square values indicate the amount of vari-
ance explained by the independent variables for 
each dependent variable (Figure 2). The R-square 
for self-efficacy is 0.368, meaning that 36.8% of 

Table 2. Measurement model

“Items and constructs” “Loadings”
“Cronbach’s 

alpha”

“Composite 
reliability”

“Average Variance 

Extracted (AVE)”

Women Economic Empowerment 0.742 0.853 0.662

“EE1: My online business brings lasting economic gains 
to a local community”

0.721

“EE2: The cash earned from my online business is 

shared between many households in the community”
0.878

“EE3: There are visible signs of improvement from the 

cash that is earned from my online business”
0.863

Self-efficacy 0.833 0.882 0.599

“SEF1: I can solve the problems that happen to my life” 0.736

“SEF2: I have control over things that happen in my life” 0.805

“SEF3: If I set my mind on some goals, I can do it 

effectively” 0.816

“SEF4: My actions can result in what will happen to me 
in the future”

0.763

“SEF5: I can change and fix important things to make it 
better for the future” 0.747

Women Technology Entrepreneurship Intention 0.788 0.778 0.54

“WTEI1: I will recommend others to invest in 

ecommerce business projects”
0.795

“WTEI2: I will continue to invest in ecommerce 
business-related projects”

0.712

“WTEI3: I can stand the inconvenience caused by 

ecommerce business-related projects”
0.714

Table 3. Discriminant validity (Fornell-Larcker criterion)

Items and constructs Women Economic 
Empowerment Self-efficacy Women Technology 

Entrepreneurship Intention
Women Economic Empowerment 0.814

Self-efficacy 0.607 0.774

Women Technology Entrepreneurship Intention 0.618 0.653 0.735

Table 4. Path coefficients

Paths Beta
Standard 

deviation t-statistics p-values Results

Women Economic Empowerment → Self-efficacy 0.607 0.067 9.09 0.00 “H1 supported”

Women Economic Empowerment → Women Technology 
Entrepreneurship Intention 0.351 0.087 4.05 0.00 “H2 supported”

Self-efficacy → Women Technology Entrepreneurship 
Intention 0.44 0.074 5.923 0.00 “H3 supported”

Women Economic Empowerment → Self-efficacy → 
Women Technology Entrepreneurship Intention 0.267 0.056 4.749 0.00 “H4 supported”
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the variance in self-efficacy is explained by wom-
en economic empowerment. For women technol-
ogy entrepreneurship intention, the R-square is 
0.504, indicating that 50.4% of the variance in 
women technology entrepreneurship intention is 
explained by women economic empowerment and 
self-efficacy. 

4. DISCUSSION 

The results presented valuable insights into the re-
lationships among the constructs of women eco-
nomic empowerment, self-efficacy, and women 
technology entrepreneurship intention. Firstly, 
the significant path coefficient from women eco-
nomic empowerment to self-efficacy (β = 0.607, p 
< 0.001) indicates a strong positive impact. This 
suggests that as women become more economi-
cally empowered, their self-efficacy increases. This 
finding aligns with existing literature that under-
scores the role of economic empowerment in en-
hancing personal confidence and perceived capa-
bilities (Ghasemi et al., 2019; Tawfik et al., 2020). 
Secondly, the direct effect of women economic 
empowerment on women technology entrepre-
neurship intention (β = 0.351, p < 0.001) is also sig-
nificant. This result supports the hypothesis that 
economic empowerment directly influences wom-
en’s intentions to engage in technology entrepre-
neurship. It implies that providing women with 
economic resources and opportunities can signifi-

cantly boost their aspirations and commitment to 
entrepreneurial ventures in the technology sector 
(Tang, 2022). The significant relationship between 
self-efficacy and women technology entrepreneur-
ship intention (β = 0.44, p < 0.001) further rein-
forces the importance of self-confidence. Women 
with greater self-efficacy are more inclined to pur-
sue and maintain ventures in technology entrepre-
neurship. This finding highlights the crucial role 
of self-belief in the entrepreneurial process, em-
phasizing the need for initiatives that bolster self-
confidence among aspiring female entrepreneurs 
(Ali et al., 2021). Additionally, the mediation effect 
of self-efficacy in the relationship between women 
economic empowerment and women technology 
entrepreneurship intention (β = 0.267, p < 0.001) 
demonstrates that self-efficacy partially medi-
ates this relationship. This suggests that economic 
empowerment not only directly affects entrepre-
neurial intentions but also influences these inten-
tions indirectly by enhancing self-efficacy. This 
mediation effect underscores the complex inter-
play between economic resources and personal 
confidence in shaping entrepreneurial aspirations. 
The findings highlight the significant roles of eco-
nomic empowerment and self-efficacy in shaping 
women’s technology entrepreneurship intentions. 
The results underscore the need for policies and 
programs that enhance economic opportunities 
for women and build their self-confidence to foster 
greater participation in technology entrepreneur-
ship (Chatterjee et al., 2020).

“Figure 2. Structural model”
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The findings of this study have significant im-
plications for policy, practice, and research. For 
policy and program development, the strong 
link between women economic empowerment 
and self-efficacy, as well as women technology 
entrepreneurship intention, underscores the 
need for comprehensive policies aimed at en-
hancing economic opportunities for women. 
Governments and organizations should imple-
ment programs that offer financial support, 
such as grants and loans, specifically tailored 
to women entrepreneurs (Naseem & Dhruva, 
2017). Additionally, providing resources for 
business development and structured train-
ing programs that cover financial management 
and strategic planning can further support 
women in launching and sustaining technolo-
gy-focused ventures. Effective support struc-
tures like mentorship programs and network-
ing opportunities are crucial (Varshney, 2019). 
Connecting aspiring women entrepreneurs with 
experienced business leaders can offer valuable 
guidance and foster a supportive community 
that enhances business growth. In terms of en-

trepreneurial training and development, it is es-
sential that training programs not only impart 
technical skills but also focus on building self-
confidence and resilience. Practical workshops, 
simulations, and psychological support can help 
women overcome self-doubt and enhance their 
entrepreneurial aspirations. Research and aca-
demia should explore additional mediators and 
moderators affecting the relationship between 
economic empowerment and entrepreneurial 
intentions. Longitudinal studies could provide 
insights into how these factors influence entre-
preneurial success over time, aiding in the re-
finement of strategies and interventions. Finally, 
community engagement is vital. Local initia-
tives should address region-specific challenges 
and provide tailored support, while awareness 
campaigns can highlight the importance of eco-
nomic empowerment and self-efficacy, inspiring 
broader support and mobilizing stakeholders. 
Integrating these approaches can create a more 
supportive environment that fosters greater 
participation and success in technology entre-
preneurship for women.

CONCLUSION 

This study aimed to explore the relationships between women economic empowerment, self-effica-
cy, and women technology entrepreneurship intention among women operating online businesses 
in Saudi Arabia. The findings indicate that economic empowerment significantly enhances self-
efficacy, which, in turn, strengthens women’s intentions to engage in technology entrepreneurship. 
This relationship underscores the critical role of self-efficacy in bridging the gap between economic 
empowerment and entrepreneurial aspirations. Moreover, self-efficacy functions as a key mediat-
ing factor, suggesting that personal confidence and belief in one’s abilities are essential drivers 
of entrepreneurial engagement among women. The study’s findings emphasize the need for well-
structured policies and intervention programs that go beyond financial support to include psy-
chological and skill-building aspects. Providing mentorship opportunities, facilitating networking, 
and offering structured training programs focused on both technical skills and personal develop-
ment can play a vital role in strengthening women’s entrepreneurial capabilities. Additionally, pro-
moting digital literacy and access to technology-based resources is crucial for ensuring that women 
can fully leverage their economic empowerment to develop sustainable entrepreneurial ventures. 
These insights contribute to the broader discourse on women’s entrepreneurship and empower-
ment by highlighting the interplay between economic resources and personal agency. The study 
suggests that future research should further investigate additional mediating and moderating fac-
tors, such as cultural influences, social support systems, and regulatory frameworks, to provide a 
more holistic understanding of the determinants of technology entrepreneurship among women. 
Understanding these dynamics can inform the design of more effective interventions that foster an 
inclusive and supportive entrepreneurial ecosystem for women in emerging economies.
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